Che feed Bag 


URING the next few 

months many trade con- 
ventions are scheduled. Pro- 
gressive members of the indus- 
try are already making plans 
to attend as many of these as 
possible. Conventions provide 
an opportunity to gain a fresher 
outlook regarding your busi- 
ness. Merchandising ideas 
gathered at a trade convention 
often provide methods which 
have been used to increase 
profits. It will pay you to 
attend your convention. 


MERCHANDISING MAGAZINE 


OF THE FEED INDUSTRY 
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ESTED IN THE OVEN 


» EFORE a single sack leaves the mill, 

» all BIG JO Flour is tested for Uni- 

_ formity and Quality in the actual 
baking of bread. BIG JO realizes that the 
final test of a flour is how it will perform in 
the kitchen and how consistently it will please 
the housewife. This final stamp of approval 
makes BIG JO dependable at all times and 
profitable to handle. Customers have faith 
in it — the dealer keeps on enjoying a steady, 
repeat volume of business. 


BEST IN THE WORLD 


You can’t substitute for REAL qual- 
ity. The best trade demands the best. 
Don’t try to substitute other flour for 
BIG JO Flour, for 
BIG JO IS “Best in 


the World”. 


‘Bread is the best and cheapest food” 
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Carload 


MILLFEEDS FEED BARLEY 
BREWERS GRAINS BROKEN BARLEY 
DISTILLERS GRAINS BARLEY CHAFF 
MALT SPROUTS MALT HULLS 
LINSEED MEAL SCREENINGS 
SOYBEAN MEAL Of All Types 


* 


Wisconsin Distributors 


for 
CLO-TRATE — Fortified Cod Liver Oil 
MAR-VITA=— Organic Minerals from the Sea 
SWIFT'S Pure Old Process Soybean Meal 


FEED-GRAIN 
SCREENINGS 
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KEEP Your Flour and Feed Stock 
Fresh and Well Balanced at All Times 


@ Our mixed car plan makes this possible 
without delay and without a heavy invest- 
ment on your part. Our lines cover all items 
in popular demand. EXCELSIOR products 
are enthusiastically endorsed wherever used 
because of their excellence of quality. 


PETER PAN FLOUR (Family Short Patent) 
PRIZE MEDAL FLOUR (Bakers Short Patent) 
EMPIRE FLOUR (Standard Patent) 


Excelsior’s 40% Concentrate 


Excelsior’s Egg Mash, Sr.,—also Jr. 18% 
Excelsior’s Growing Mash 18% 
Excelsior’s Starting Mash 18% 
Excelsior’s Pig Meal 18% 
Excelsior’s 16% Dairy Feed (also 20, 24 and 32%) 

Excelsior’s Grain Balancer 32% 
Excelsior’s All Mash Starting and Growing... 18% 
Excelsior’s Turkey Growing Mash 22% 
Excelsior’s Turkey Starting Mash 26% 
Excelsior’s Complete Hog Feed 15% 
Excelsior’s Camel Fancy Wheat Feed 16% 


BRAN — STANDARD MIDDLINGS 
FLOUR MIDDLINGS —RED DOG 


Excelsior Milling Company 
MINNEAPOLIS, MINN. 


With Pleasure... 


@ We are happy to have you 
with us, Central Retail Feed Deal- 
ers, for your annual convention in 
Milwaukee, June 6 and 7. 


@ Please do not hesitate to call on 
us to assist in making your visit 


here both pleasant and profitable. 


FRANKE GRAIN CO. 


INCORPORATED 


GRAIN and FEED 
MILW AUKEE 


WISCONSIN 


= Eliminate FIRE and EXPLOSION Hazards 


Pneumatic 


2. Adjustable non-choking feeder. 


with the 


STRONG-SCOTT 


Attrition Mill 


1. Feed is elevated by means of grinding 3. Removable cover for changing plates. 
motors without reduction in grinding 4. Feed is cool when sacked. 
capacity. 


5. Unusually heavy base—sturdy con- 
struction. 


Thoroughly Mixed Dry Feed 


our Feed Mill 4. Sacking Spout. 


If not, write Minneapolis Minn. 


for it. FRED H. CHASE, Representative 


The Strong-Scott Triple Action Feed Mixer is a _— Inset: Specially 


designed itator i 
complete one-man unit that mixes perfectly and seater 
economically. It is built to last. with Planetary 


a copy of 1. Combination V-Belt and Planetary gear drive. This efficient 
drive arrangement cuts power costs—for instance, one ton mixer 
requires only 5 h.p. 2. Loading Hopper. 3. Elevating Leg. costs. 


Equipment | Everything for Every Miill, Elevator 
Catalog? 7 and Feed Plant 


Box 124, OSHKOSH, Wis. 
Telephone 8187 


gear speed reduc- 
er, saves 25% to 
50% on operating 


~ 
~ 


STRONY 
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ARCADY FARMS 


Says it’s 


NOPCO 


and Arcady Ought to Know 


Arcady Farms Milling Company, of Chicago, received their first 
carload shipment of NOPCO XX many years ago. The reason they 
have used it consistently since then is told in Mr. Walker’s letter: 
Continuous experimenting has convinced them that NOPCO XX is 
the outstanding Vitamin A & D source in the field. 


rest of your 
cooperation 


urs very truly» 


Ow 


. .. is a scientific blend of natural 
Vitamin A and D concentrate and 
cod liver oil, standardized by chem- 
ical, mechanical and biological tests. 
If — have not yet availed yourself 
of NOPCO XX, we extend a cordial 
invitation to join the growing ranks 
of NOPCO XX users. Enjoy the 
benefits to be derived from 
NOPCO XX in the form of a con- 
trolled product evolved from con- 
stant research and tests, and proved 
by successful results. Write today 
for further information. 


And they count on Nopco to maintain its leadership. As Mr. 
Walker says, “We have confidence that such new angles as the 
future may bring through research, such new improvements in our 
feeds as we are able to make through an oil content, that we can 
safely depend on Nopco to be in the lead sponsoring such im- 
provements.” 

For over ten years Nopco has stayed on “‘top of the heap” by 
supplying the feed trade a Vitamin A & D supplement manu- 
factured with such care and precision that there is no possibility 
of deviation. If you want the security of knowing your feeds are 
accurately fortified with Vitamins A & D, you can do so with 
dependable NOPCO XX. 


NATIONAL OIL PRODUCTS CO., INC. 


ESSEX ST., HARRISON, N. J. CHICAGO—SAN FRANCISCO—BOSTON 


THE FEED BAG — May, 1938 


i 
sment along : 
we at 
pring such 
new 15 we are able to make through 
oil content, st we r Te.) jepend on NoPCO to be in the 
lead in sponsoring such improvements» based on real experimental » 
work, and thet we will be ready to enjoy the benefits of such F 
leadership 14 that time. 
; 
aj | 


747 


MILWAUKEE, WISCONSIN 


DAVID K, STEENBERGH, Managing Editor 
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Side Lines Promote Feed Business 
For Edward Hirstein 


¢ Maintains One-Stop Poultry Service 


ELLING side lines that really fit in 
with and help promote the feed busi- 
ness, together with a new advertise- 

ment every week of the year in the local 
newspaper calling attention to these various 
side lines is given by Edward Hirstein as 
the reason why his firm, Edward Hirstein 
& Sons, Morton, Illinois, can maintain a 
steady feed business. 

Morton is a live village of 1500 popula- 
tion, situated in a good farming territory. 
Competition is keen, there being two other 
feed outlets in the village. Mr. Hirstein 
has three sons associated with him in the 
business. The feed line alone does not 
keep them busy, and so side lines are 
necessary. 

In addition to private brand feeds, Mr. 
Hirstein sells a full line of a well-known 
commercial feed and minerals. All kinds 
of raw feed materials, salt, meat scraps, 
tankage, and millfeeds round out the feed 
end of the business. 

With a large percentage of the business 
being in poultry feeds, a side line of poul- 
try supplies, poultry remedies, and baby 
chicks is carried. 

Advantages Apparent 

“The advantages of these side lines are 
very apparent,” says Mr. Hirstein. “Every 
poultry feed customer is an excellent pros- 
pect for supplies and remedies and every 
buyer of supplies is likewise a prospect 
for feeds. It works both ways. 

“We know that every customer for baby 
chicks must have feed so these make the 
best possible feed prospects. Farmers, as 
a rule, do not buy their baby chicks at one 
place, their feeds at another, and their 
supplies at another. A one-stop poultry 
service like ours is a decided advantage 
in selling feeds. We handle baby chicks 
for a well-known hatchery in a near-by 
town.” 

The seed business also works in well 
with the feed business. Mr. Hirstein han- 
dles hybrid seed corn and grass seeds of 
all kinds. Every purchaser of this mer- 
chandise becomes a good prospect for 
feeds. 

It is necessary for a feed business to 
have a truck for pick up and delivery of 
feeds. The feed business alone does not 
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keep it busy so Mr. Hirstein handles coal 
and does a general trucking business. 
Much of the latter is done for farmers, 
hauling livestock and other farm products 
to Peoria and other market centers. This 
business has grown to such an extent that 
two trucks are now used in the business. 
“The trucking business is a great help 
to our feed business, says Mr. Hirstein. 
“It enables us to pick up our feeds at the 
mills and warehouses without making any 
extra trips. Our trucks usually make sev- 
eral trips a week to the stock yards in 
Peoria and we pick up our feeds while 


INDIANA 

Herbert Jones has opened a feed store 
in Ridgeville. 

Knight Feed & Coal Co., Fort Wayne, 
recently purchased a two story building 
housing three store rooms and two apart- 
ments. 

Sunshine’ Feed store, Shelbyville, held 
its grand opening April 9. It is managed 
by Pat Ryan. 

Wesley G. Lehman has been named 
maintenance superintendent for McMillen 
Feed Mills, Bluffton. He formerly held a 
similar position with Meshberger Bros., 
Linn Grove. 

Francis-McClore Feed Supply Co., has 
leased a building in Bluffton and installed 
a feed business. A large feed mill has been 
installed. 

Joe Esch has purchased the feed mill 
operated by Chris Hostetler in Topeka. 

F. J. De Voe has assumed the manage- 
ment of the Steeb cash feed store, Crown 
Point. He replaces R. L. Tenney. 


oe 
oe 


W. C. MOTT DEAD 

William C. Mott, vice president of the 
Nye & Jenks Grain Co. and secretary- 
treasurer of Smith, Murphy Co., Inc., 
New York, N. Y., died April 6 at the age 
of 66. Mr. Mott had been a member of 
the Produce Exchange for 44 years and 
was former chairman of the exchange’s 
grain committee to which he belonged 
from 1910 to 1926. He had also been sec- 
retary-treasurer of the North American 
Export Grain association. 


there. The livestock trucking business also 
gives us a line on who the feeders are 
and so gives us an extra good opportunity 
to talk to them about feeds. Feeders who 
haul their own stock to market often pick 
up their feeds in the city. By hauling 
for them, we keep them away from other 
feed outlets and make our problem of 
selling them easier.” 

Mr. Hirstein does not attempt to cover 
a wide territory and so advertises only 
in the local weekly paper. Usually, all the 
side lines as well as the feed business are 
worked into the ads. 

Two or three times a year booklets and 
circulars of the commercial line of feeds 
handled are mailed out by the manufac- 
turer to a selected mailing list furnished 
by Mr. Hirstein. 

Formerly a Farmer 

Mr. Hirstein followed the business of 
farming all his life up to 1927 when he 
went into the feed and trucking business. 
He knows from personal experience most 
of the feeding problems that beset the 
farmer and appreciates the value of per- 
sonal solicitation. He calls on farmers 
personally whenever he can get away from 
the warehouse. Mr. Hirstein can give 
farmers advice on feeding problems and 
on poultry and stock disease, but he is 
honest about his ability. 

“T can tell farmers and feeders consid- 
erable, but, after all, each man’s problem 
is an individual one and I do not claim 
that our feeds or our remedies are a cure- 
all,” he says. “I have still much to learn 
because each situation is peculiar in itself 
but farmers welcome the help we are 
sometimes able to give them and also ap- 
preciate our honesty in telling them we do 
not know it all.” 

“We handle only the best feeds,” says 
Mr. Hirstein. “In our warehouse, we are 
careful to keep feeds away from anything 
that could possibly taint them or give 
them a foreign taste or odor. Especially 
are we careful of dairy feeds. These are 
sweet feeds and easily take up odors and 
tastes of such things as tankage and meat 
scraps. The care we give in warehousing 
our products is one of our best recom- 
mendations.” 
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MORE CATTLE ON FEED 

The number of cattle on feed in Wis- 
consin and the corn belt is greater than a 
year ago the Wisconsin and United States 
departments of agricultural report. Feeders 
in Wisconsin indicate that the number of 
cattle on feed this year exceeds that of 
1937 by 15 per cent. 

For the corn belt as a whole, 20 per 
cent more cattle are reported on feed. 
This increase is equal to about 200,000 
head. 


+o 


@ PENN FLOUR & FEED CO., Wilkes- 
Barre, Pa., recently completed an addition 
to their building. Frank Ottensman, own- 
er of the business, has announced that he 
will also handle a full line of lawn seeds, 
fertilizers, limes and garden tools. 


Push Early 
Worm Control 


Help prevent the dam- 
age worms can do 
while the chicks are 
young. Recommend Dr. 
Salsbury’s Avi-Tone— 
the convenient flock 
wormer and tonic—for 
early worm control. 


Pox Vaccination 


Recommend Dr. Sals- 
bury’s Fowl Pox Vac- 
cine (chicken strain) 
for vaccination to pre- 
vent pox, cankers, sore- | ° 
growing. 


~ 


Since no disease takes a heavier toll of chickens during 
their growing period than coccidiosis, continued action 
against this disease is vitally essential for chick health 
assurance. Whatever you do, therefore, to help your cus- 

_ tomers reduce losses, benefits YOU— in increased goodwill, 
increased patronage, and increased profits! That’s why it 
pays to recommend 


Dr. Salsbury's RAKOS 


A liquid astringent medicine to be mixed 
with ground grain, other scratch feed or in 
the drinking water, Rakos is a country-wide 
favorite as an effective aid in checking and 
controlling coccidiosis. And because it is na- 
tionally advertised, the demand is steadily 


So stock up now! See that all your cus- 
tomers are well supplied with Rakos to fight 
coccidiosis. They'll benefit—and so will you! 


4 Dr. Salsbury's PHEN-O-SAL 


If customers prefer a tablet treatment for use in the 
drinking water, recommend Dr. Salsbury’s Phen-O-Sal 
tablets. They’re effective, inexpensive and easy to use. 


You Keep New York Clive 


By EMIL J. BLACKY 

There ain’t no cows and chickens on the 
sidewalks of New York, 

And the town is not well suited for the 
raising of good pork, 

But millions jostle elbows on every crowd- 
ed street, 

And despite their maddening hurry they 
must take time to eat. 

A country lad may marvel at its vastness 
and its drive, 

But it’s cows and chickens, after all, that 
keep New York alive. 


Write TODAY for further details! 


Dr.SALSBURYS LABORATORIES Charles City, lowa 


The skyscrapers which tower to heights 
that make you reel 

Were built by hands with strength ob- 
tained from something in each meal 

Which came from down there on the farm 
near Podunk or Monroe 


R. BLACKY, associate editor of 

The Feed Bag, is at present in 
New York City and the poem pub- 
lished on this page gives you his 
conception of the important part the 
agricultural element of the United 
States has played in building that 
great metropolis. 


Out where the chickens cackle and you 
hear the roosters crow. 

Yes, you my country cousin, with your 
friendly homespun way 

Are part of swank Fifth avenue and the 
bright lights of Broadway. 

And you, the man behind it all, who sells 
the farmer feed 

Have helped to build this great New York 
—its swagger and its speed. 

Your products give eggs, milk and meat 
to millions of souls 

Who’re clustered in this city where the 
mighty Hudson rolls. 

No, there ain’t no cows and chickens on 
the sidewalks of New York 

And the town is not well suited for th 
raising of good pork, 

But were it not for feed men, the farmer 
and his hen— 

The products of the country’s soil—New 
York might not have been. 


Schedule Ohio Meeting 
For June 28 


The Ohio Grain Mill & Feed Dealers 
association will hold its fifty-ninth annual 
convention June 28 at the Wallick hotel. 
Columbus, Ohio, according to an an- 
nouncement by secretary W. W. Cum- 
mings. 

The convention this year promises to 
hold the usual amount of interest and 
from an educational standpoint is expected 
to exceed those of other years. 

As a special feature, a grain grading 
school will be held under the supervision 
of Willis B. Combs, senior marketing spe- 
cialist, United States department of agri- 
culture, Chicago. Admission will be free. 

Numerous round table discussions will 
feature the convention this year. Although 
the program of speakers has not yet been 
arranged, those who attend are assured 
of hearing outstanding leaders in the field. 
@ E. C. SCHAMWEBER has opened a 
hatchery at Riceville, Ia., He also owns 
the Sunnyside Hatchery, Cresco, Ia. John 
Maxwell has been named manager. 
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Sound Merchandising Builds Sales 


for Charles Stirling 


e Each Year Shows Increase For This Dealer 


66 AKE a survey of your territory, 
M find out what line of feeders 
offer the largest field for devel- 
opment of new business, then use this line 
of feed as a battering-ram for your en- 
tire feed line,” advises Charles Stirling, 
who is in partnership with his father, G. 
M. Stirling, in the Farmers Feed & Sup- 
ply Co., of East Brady and Butler, Pa. 

The Stirlings survey showed that the 
poultry industry offered the largest field 
for development in their territory. It 
showed that there were a large number of 
small poultrymen who could be made into 
larger poultrymen. That a number of 
persons desired to enter the poultry busi- 
ness, but were afraid to take the initial 
step because they did not feel qualified 
to handle a flock large enough to produce 
good dividends. 

This information was secured by per- 
sonal contact with regular and prospective 
customers and Mr. Stirling senior imme- 
diately began a program of activities that 
was to produce a steady yearly increase 
in his feed business. 

First, the Stirlings learned as much 
about poultry raising as possible. This 
knowledge was to be supplied to the feed- 
ers as a free service. It proved to be just 
what the feeders needed and wanted, es- 
pecially the smaller ones who were afraid 
to venture into larger fields. 

Sell 10,000 Baby Chicks 

Next, the dealer began the sale of first 
grade chicks, including the most popular 
breeds in the territory to be supplied. 
Starting in a small way, but always able 
to take care of the demand, the chick 
sales increased yearly with more than 
10,000 sold during 1937 and sales for 1938 
running ahead of last year. 

Orders for 200 or less chicks are deliv- 
ered from the stores, while larger lots are 
sent direct to the customer from the 
hatchery. Chick sales from the stores stop 
in June. 

“Selling 10,000 chicks last year was a 
good business in itself,’ Charles Stirling 
declared, “but when you figure that 95 
per cent of these chicks and the ones to 
follow, are going to continue to eat feed 
from our store, then you get a good idea 
of what we are driving at.” 

Handle Poultry Equipment 

“Add to this our sales of poultry equip- 
ment and accessories, of which we handle 
a complete line, and a more clear picture 
of our sales program can be seen,” the 
dealer said. 

The Farmers Feed & Supply Co. truck 
drivers have been developed into real 
chick salesmen. They are trained to make 
as many sales as possible while on deliv- 
ery service. This method has been very 
effective, with the profit from such sales 
cutting delivery costs. 
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New National Feed Week 
Posters Wanted 


National Feed Week Headquarters are a beehive of activity right now as 
plans for the second celebration of the event, to be observed October 17 to 22, 
are being formulated. 

At the same time many artists have advised that they are working on de- 
signs for the new 1938 poster which will be selected by three judges including 
Ralph M. Field, president of the American Feed Manufacturers association; 
Glenn Snyder, manager of radio station WLS, and David K. Steenbergh, man- 
aging editor of The Feed Bag. 

he Poster contest is open to all persons connected with or serving the 
feed industry, including advertising agency artists, advertising managers, etc. 
The poster will be 18 inches wide by 24 inches high but the contestants may 
submit two-color sketches 414 inches wide by 6 inches high. e person 
whose sketch is selected must agree to furnish a completed full-sized drawing, 
in ink, from which suitable engraving plates can be made. The winner will 
receive an award of $50,00 and the drawing shall become the property of 
The Feed Bag, sponsors of National Feed Week, with full publication privi- 


leges. 


National Feed Week Headquarters, 
kee, Wis. 


Closing date for the contest was set for May 15 but the deadline has 
now been extended to June 20, when all entries must have been received at 


741 N. Milwaukee Street, Milwau- 


Culling has been a big feature of this 
dealer’s service. As proper culling is the 
best means of reducing operating costs 
without reducing income to the poultry- 
man, the Stirlings have specialized in this 


This display window of the Stirling store is 
planned to attract potential customers. 


part of the poultry industry. 

They provide a tried and proven feed- 
ing program and urge the poultryman to 
keep a history of his flock so that culling 
can be made more successful. Each fall 
visits are made to customers for culling 
purposes so that the customer can get 
good profitable winter production. 

“A feed dealer who will take time to 
learn how to cull properly, will find it a 
most powerful advertising medium for 
more feed sales and new customers,” Mr. 
Stirling declared. 

Other Business Follows 


In conclusion Mr. Stirling smiled and 
said: “We sell the chicks that eat the feed 
and make a profit from both. Then we 


show the poultryman how to get a bigger 
return from his investment and he is 
happy. At the same time we are opening 
the way for more sales of dairy, hog and 
other feeds, so all is well.” 

Mr. Stirling senior has been in the feed 
and flour business for 17 years and has 
been very successful in both East Brady 
and Butler where his work among poul- 
trymen is well known. 

Recently they purchased a new Bantam 
pick-up truck that can handle 600 pounds 
very easily and use it for small deliveries 
in the city and suburban districts and for 
transportation between the two stores. 
Mr. Stirling claims it to be very economi- 
cal. 


NEW BOOK ON FEEDING 

A book of feeding tips entitled ““More 
Dollars Per Head” has been published by 
the Archer-Daniels-Midland Co. for farm- 
ers and stockmen. The book contains 72 
pages and is intended as a guide to greater 
feeding profits. It offers tested formulas 
and rations for all classes of livestock and 
poultry as well as practical pointers on 
livestock management. 

Included in the manual is a complete 
section on the new feeding value, vitamin 
F, which is claimed to be the chief factor 
in promoting prime -condition.. 

Other features of the publication are 
sections on livestock judging and tables 
and charts useful on the farm. More than 
60 illustrations are included in the book. 
Free copies may be had by writing the 
Archer-Daniels-Midland Co., 600 Roanoke 
bldg.. Minneapolis, Minn. 
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Every man can depend upon that 
which is proven... 


Buy quality and save on quantity... 


A product is only as reliable as its 
manufacturer ... 


Here are three good business axioms to follow 
whether you buy suspenders or cod liver oil. If 
it's cod liver oil ... GORTON’S “GP” fulfills all 
three with plenty to spare! 


“GP” assures the feed dealer and poultryman 
complete protection because it's a fortified cod 
liver oil containing a minimum of 400 A. 0. A. C. 
chick units of Vitamin D and U.S. P. Units 
of Vitamin A in every gram! 


The use of “GP” will assure growth promotion 
and disease resistance and both you and your 
customers will have greater confidence in your 
mashes. 


Buy Gorton’s “GP” ... make your feeds 
VITAMIN PROTECTIVE ! 


We are fully equipped to do a complete feed jobbing 
business and solicit your inquiries by letter or wire. 


MILL FEEDS - LINSEED OIL MEAL - COTTON SEED MEAL 
SOY BEAN MEAL 


WE ARE ALSO HEADQUARTERS FOR BEET PULP 


JOBBING DIVISION 


OF FARM SERVICE COMPANY 
DIVISION OF GENERAL MILLS, INC. 
407 So. Fourth St. Main 8317 


Minneapolis, Minn. 


Raise Question Whether 
Flies Hate Blue 


Do flies hate blue? That is the question 
raised in a recent issue of the Dutch Boy 
Quarterly, a house organ of the National 
Lead Co. by G. B. J. Athoe, secretary of 
the Incorporated Association of Archi- 
tects and Surveyors, London, England. 

Mr. Athoe reports he has found that in 
various hospitals and clinics in France the 
walls are painted a medium blue and that 
he was told by the doctors that flies have 
a marked dislike for that color. 

This is particularly interesting since it 
is an established fact among naturalists 
that flies are color blind. 

“In my own house where | have been 
living for about six months, all kitchen 
coors and cupboards are painted powder 
biue, the ceiling is distempered very pale 
blue, and the walls, where not tiled in 
white, are papered in blue and white,” Mr. 
Athoe reports. “It is quite exceptional to 
see a fly in this room, although at least one 
of my neighbors is so pestered with flies 
that he uses a great deal of fly-paper each 
summer.” 

Mr. Athoe reports other instances in 
his experience where flies have shown a 
natural dislike for blue. All of which is 
very well, but as long as farmers in this 
country can’t paint their cows and other 
livestock it appears as if they will still 
have to buy fly sprays from their feed 
dealers who should be carrying ample 
stocks at this time of the year. 


Hilbert Elevator Co. 
Sponsors Meeting 


Hilbert Elevator Co., Hilbert, Wis., 
sponsored an educational meeting April 8 
at Sherwood, and had a good attendance. 
One of the features speakers was M. J. 
Johnson of the federal grain inspection 
department. He warned those present to 
have their seed barley carefully analyzed 
and urged them to plant only certified 
seed. 

Other speakers were Walter B. Krueck, 
formerly professor at Purdue university, 
who talked on “Problems in Livestock 
Feeding ;” George Briggs of the state ex- 
perminetal station, Madison, who spoke on 
“Growing Barley” and Al Flanagan, Fras- 
er-Smith Co., Milwaukee, who talked on 
“Barley After It Reaches the Elevator.” 


VAN LANEN OPENS OFFICE 

G. L. Van Lanen will become a member 
of the Milwaukee Grain & Stock Ex- 
change, May 15, and will open an office 
in the building. Mr. Van Lanen was for- 
merly associated with the Wabasha Roller 
Mill Co. for 17 years. He plans to repre- 
sent millers of a complete line of flours 
and mill feeds for Wisconsin and part of 
the adjacent territory. 


FARM INCOME LESS 

Farmers’ cash income from sales of 
farm products in March totaled $512,000,- 
000 as compared to $596,000,000 in the 
same month in 1937 the federal bureau of 
agricultural economics reports. The March 
cash income was 12 per cent greater than 
the $456,000,000 total in February, how- 
ever. 
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Cditorial Comment 


SOLVING THE This publication has always been a booster for the 
TRUCKING PROBLEM yailroads. They may be an advantage that we take 


for granted but let any railroad attempt to abandon 
a line and every town through which it passes is “up in arms.” 


The value of trackage to the feed industry is inestimable and we should, 


insofar as at all possible, hold the advantage we obtain through carlot buying 
and shipping. 


But trucking is here to stay. And with trucking has come peddling direct 
to our customers — eliminating the established retailer; and buying of grain 
direct from the farmer — eliminating the country shipper. With this evolution, 
of course, has come the decline of the grain commission firm, the terminal 
elevator and the organized grain market. 


What are we going to do about it? Better minds than ours have considered 
the problem and we’ve been talking about taxing the trucker, fixing his rates, 


regulating his business. We even helped pass some such regulatory laws but we 
haven’t solved the problem. 


Our efforts, as we must realize, have been to attack the other fellow’s business 
rather than to defend our own. Why not concentrate on defense — consider only 
the feed and grain business which we know, and protect it. 


Let’s show the state legislators that trucker’s price differentials are due to 
differences in quality rather than economy of operation. Let’s prove that neither 
truckers nor farmers can tell the grade or quality of the grain they buy and sell 
and consequently are incompetent to establish values. Let’s provide by law 
that all grain must be inspected and sold by grade, each lot accompanied by a 


federal certificate. Such a law would solve the trucking problem for the grain 
trade. 


Let’s further provide by law that all feed and grain dealers (retailers and 
country buyers) shall be licensed and bonded. Such a law would make the 
present feed inspection and proposed grain inspection easier to enforce. It 
would protect the farmer as well as the honest dealer. It would solve the truck- 
ing problem for the feed trade. 


THE FEED BAG — May, 1938 


elle 


- 
= 
4 
i” 
? 
il 
: 
4 4 
4 
j 2 
& 
| 
| 
4 
‘| 
4 
‘ 
| 
— 


These Dealers Make More Money 
With Chain Store Ideas 


e Take Merchandising Lessons From Competitors 


know is making a success of his 
little Iowa store. He has competi- 
tion galore, yet he is making money. 

This man left a good paying job about 
twelve years ago. He obtained a job with 
a big chain store outfit at a very low 
salary—just a fraction of what he had 
formerly earned. At the start, his work 
consisted of sweeping the floors, washing 
windows, handling stock and learning poli- 
cies and routine. It was almost six months 
before he left the stock room and was 
sent out as a floorwalker. 

Eight years of hard work, and he 
learned the business. In fact, he says he 
got more of value in those eight years 
than the previous fifteen years in business. 

Now that he has his own store, he is 
capitalizing on what he learned from the 
chains. The business practices, policies, 
plans, routine, methods and ideas gained 
in those years of work for a big chain 
store organization are proving successful 
for him. 


Or: of the best merchandisers I 


* * * 


Let me digress a moment. The other 
day, I talked with the credit manager of 
a large wholesale house in southern Iowa. 
He told me this story: 

“One of our salesmen was ill so I took 
his territory for a week. I called on one 
merchant who had traded with us for 
many years. I particularly wanted to see 
this man. 

“T asked him point-blank just what it 
was that enabled him to meet his bills and 
take his discounts these days, when for- 
merly we shipped him C.O.D. 

“That dealer took me to the front of 
the store and pointed out a chain store 
next door. He explained that, at first, the 
coming of a chain store made him feel 
like the end had come. Particularly since 
he was just about breaking even. 

“He studied what the chains did. He 
followed the same practices—copied them 
in every possible way. In the end, he had 
a first class store and began to really make 
money. He is not only making money but 
he is saving it and enjoying life.” 

* * * 


What is it that the chains do to get 
the business? Do they have any magic 
words or magic formulaes? Are their man- 
agers better operators? Do they buy at 
better prices and thus make their money 
in buying right? 

I have seen the inside workings of some 
successful chains. In addition, I have 
talked with many men who formerly man- 
aged chain stores. It is generally felt that 
the chains make their money by good 
SELLING rather than by good buying. 

* * 

One of the most important things a 
chain store does is to put the goods out 
on counters and tables where customers 
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By DON ROSS 


can see them. Any feed dealer who is in- 
terested in better merchandising can fol- 
low this plan to his own profit. 

I'll grant that one can’t put a lot of 
sacks of feed around on counters and 
tables. On the other hand, I have seen 
many feed dealers who display small- 
sized sacks of feed, pet remedies, seed, pet 
supplies and many other items just like 
the chains do it. Lacking space for such 
displays, aggressive feed dealers follow the 
general idea of open displays by arranging 
open bins of feed. Here, customers can 
reach down and run their hands through 
the feed, inspect it and taste it, as some 
are wont to do. 

A lot is said about painting stores and 
signs. A sign painter in an Iowa town 
told me the other day, “I have a contract 
with those three chain stores over there 
to re-paint the fronts and put new gold 
leaf on the signs ‘AS OFTEN AS I 
THINK THEY NEED IT.’ Repainting 
the front of a seed store every spring 
might be the best-spent money a feed deal- 
er puts out during the year! 

As a layman, I have thought many times 
that many merchants really do not appre- 
ciate just how important window displays 
are, as far as the public is concerned. I 
have been in business and I know it 
seemed that I never could find time to 
change window displays as often as one 
should. 

It’s a common sight to see window dis- 
plays in the chain stores being changed 
as late as ten o’clock at night. The chains 
change window displays often and regular- 
ly—even if it means burning the midnight 
oil to do the job. 

* * * 

The merchandising expert mentioned 
previously in this discussion started in 
business for himself on limited capital. I 
attended the opening of the store. When 
I complimented him on his splendid stock 
and appearance of the store, he made a 
remark that lingers in my mind. 

Said he: “Nearly all the stock I have 
is right out there on the counters. My 
stockroom is almost as bare as Mother 
Hubbard’s cupboard. As I have made the 
rounds, I have noticed that a chain store 
will put its entire stock of this or that 
item out on display, if necessary. On the 
other hand, there are some merchants who 
are almost stingy in their efforts to display 
and show their merchandise.” 

* * 

A variety store does not impress me as 
the place to buy feeds. Yet I saw a dis- 
play of dog foods, pet foods, harness, col- 
lars, tonics, remedies and kindred items 
occupying an entire section of a variety 
store last month. Adequate display. on 


counters, with all merchandise price- 
marked caused people to browse around 
that display and buy. What that chain is 
doing, an aggressive feed dealer can do, to 
a greater or lesser degree. 

There is a chain grocery store in my 
locality that certainly gets its full share 
of the business. One of the policies of the 
store is to deliver all bulky orders to cars 
of customers if parked in the neighbor- 
hood. 

No woman enjoys carrying out an arm- 
ful of purchases, be they foods for the 
family or feed for the chicks. And I have 
a faint suspicion that no feeder enjoys 
wrestling with a 100 pound sack of feed 
because the dealer doesn’t step forward 
and quickly place it in the customer’s 
truck or car. 

Men appreciate these little courtesies 
just as much as do women. 

* 


It has been my observation that the 
chains never let down in their efforts to 
obtain business. They seem to keep plug- 
ging away, depression or no depression. 
rain or shine. It would be my guess that 
the independent feed dealer and the cor- 
porate chain store are each rewarded for 
their efforts in exact proportion to their go- 
getting activities. In other words, the man 
who goes after business in earnest is cer- 
tain to be rewarded, be he chain or inde- 
pendent, tall or short, old or young. 


OHIO 

Straub feed mill opened for business in 
Wilshire April 1. The firm is operating 
in the building formerly occupied by the 
Fields Coal Co. 

Fire completely destroyed a feed and 
hardware store operated by Homer Bryan. 
at Winchester. Damage was estimated at 
several thousand dollars. 

Farmers Exchange, Carollton. recently 
installed a new feed mixer. 

Old Fort Mills Co., Marion, recently 
held an all-day meeting of its 22 sales 
representatives. W. L. Short, sales man- 
ager. presided at the session. 

Philip Mauer has purchased the Kolter 
Mill & Grain Co., Spencerville. This is 
the thirteenth time the mill has changed 
hands since it was founded in 1843. 

Williams County Farm Bureau Co-oper- 
ative has taken over the feed business at 
the Zimmerman mill, West Unity. 


as 


@ EDGAR LISTER, proprietor of a feed 
business in Knightstown, Ind., died recent- 
ly at the age of 62. Apoplexy was given 
as the cause of death. 


a 


@ SAMUEL L. SMALL, veteran of the 
feed and grain business in Dexter, Me.. 
died April 21 at the age of 62. Mr. Small 
had been in business in Dexter since 1882. 
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Everybody likes to see pictures. Poultrymen and dairymen are no 
exception. That’s why the new Gold Medal Sound-Slide Films are 
getting sales for Gold Medal dealers! They present the Gold Medal story 
logically and dramatically—answer feeders’ questions by both showing 
and telling them the facts about Gold Medal Feeds. Dealers benefit 
through increased sales, new customers and improved business. 

There are two Gold Medal films for consumer showing—“‘Smart Dairy- 
ing’’ for your dairy customers, and “‘Silent Partners”? for poultrymen. 
The Gold Medal Sound-Slide Films are a part of the forceful sales and 
advertising program that is working RIGHT NOW for Gold Medal dealers. 
This program also includes striking advertisements in leading farm 
papers and magazines, effective direct-by-mail advertising and the per- 
sonal sales help of Gold Medal salesmen. 

It will pay you to sell the quality feeds in the Gold Medal line. Look 
over the Gold Medal Farm-tested” Feeds in the column at the right. Each 
is designed to help your customers get outstanding results with their 
stock. And each means increased sales opportunity for you. Send the 


coupon NOW for full details about the Gold Medal dealership and how 
it will help your business. 


‘Fartm-tested™ recisterep TRADE MARK OF GENERAL MILLS, INC. 
WASHBURN CROSBY COMPANY 
Central Division of General Mills, Inc. 
Minneapolis Kansas City 


Another Big Sales Help 
for GOLD MEDAL Dealers! 


Sell the Full Line of 
Gold Medal ‘Rum-tested 
Feeds 


Gold Medal Dairy Ration 
Gold Medal Dairy Supplement 
Gold Medal Calf Builder 


® 
Gold Medal Pig and Hog Meal 


Gold Medal Chick Builder 
Gold Medal Egg Mash 
Gold Medal Mash Concentrate 
Gold Medal Broiler Ration 


Gold Medal Turkey Builder 
Gold Medal Turkey Finisher 
Gold Medal Adult Turkey Mash 


Gold Medal Dog Food 

Gold Medal Fox Ration 


MAIL THIS COUPON TO OUR NEAREST OFFICE 
Washburn Crosby Company Dept. G-5 


Yes! I'd like to know more about the Gold Medal franchise and how it will help my 
business. ! understand that this coupon does not 


obligate me in any way. 


State 
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HOLLAND MILLS OFFERS YOU... 
LOCAL ADVERTISING SERVICE .... 


“The fastest growing mill in the world” believes in local advertising. That’s why 
we offer advertising material written from a local point of view, fitted to your 
needs and aimed directly at your local markets. DUTCHMASTER ADVER- 
TISING HELPS YOU SELL FEED. 

That’s one of the reasons why hundreds upon hundreds of dealers are turning 
to Holland Mills for a more profitable mill connection. This new mill with old 
heads in all key positions is bringing a vital, new, co-operative type of feed 
salesmanship into the picture. YOU owe it to yourself to learn more about it. 
Write a letter or post card to Gust Holland, today. No obligation whatever. 


The Scotch are asking for a “DUTCH TREAT” because it is something 
that they can keep. “DUTCH TREAT™ is a weekly market letter. Are 
you receiving the “Feed Peddler”? This is a money-making merchandising 
magazine. All you have to do is ask for it. Do you want it? 


BOX 10 — PIQUA, OHIO 


DUTCHMASTER 


feeds are good feeds—tested 
and guaranteed. Your cus- 
tomer can’t get more value 
er feed dollar anywhere. 
‘00, Holland Mills offers you 
Merchandising and Advertis- 
ing help, Laboratory Testing 
of your own feeds, Carload 
Buying on a Brokerage Basis, 
Complete Business Survey 
and Planning, Auditing and 
Financial Advice. It’s a bet- 
ter deal for feed dealers. 


The Old Dutchmaster Himself 


poultry raisers—everywhere. 


Watch for it.. 


See us at the Milwaukee Convention June 6 and 7— 


ARCADY LEADS 


STRIKING at the greatest source of all poultrymen’s 
losses in a NEW way, Arcady will announce shortly 
one of the greatest forward steps in Mixed Feed 


History to cut losses and make more money for 
SOON! 


Be WISE and attend your Trade Conventions in 1938. 


ARCADY FARMS MILLING CO. 


CHICAGO 


ILLINOIS 
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Helmer Feed Store Reaps Profit 
With Advertising Program 


e Direct Mail, Newspapers, Live Displays Used 


IVE years ago Julius C. Helmer sur- 
the situation at Newport News, 

Va., and came to the conclusion that 
the city needed another retail feed store. 
He lost little time in carrying out his con- 
victions and today the Helmer Feed Store, 
located at 32nd st. and Jefferson ave., is 
one of the best known enterprises of its 
kind in the city. 

Located in a town which boasts 35,000 
people and is famous for its shipbuilding 
industry and Langley flying field, Mr. Hel- 
mer has found success as a ‘“‘one-brand” 
merchandiser. 

He has devoted a lot of study to this 
brand, its advertising and sales promotion. 
He has made a special effort, too, to mas- 
ter every angle of the retail seed business. 
In addition, he sells fertilizer, grains, hay, 
baby chicks, poultry equipment and such 
other farm supply merchandise as meets a 
ready sale in his part of the country. 

Push Commercial Feed 


“We sell a nice volume of commercial 
feeds,’ Mr. Helmer says. “Since this is 
pretty much of a poultry locality, we 
naturally sell more poultry mashes than 
any other feed. We push our brand of 
commercial feed because we believe in 
its steady uniform quality, in the integrity 
of the manufacturers, and that its use 
will increase profits over feed cost. A 
dealer sells what he believes in.” 

Throughout his feed store career, Mr. 
Helmer has done a certain amount of 
credit business, but through close super- 
vision, has limited his credit losses to 
about two per cent. 

“We keep pretty busy here, three of 
us,’ maintains Mr. Helmer. “We try to 
keep a finger on the pulse of the business, 
endeavoring not to devote all our time to 
one feature to the neglect of others. It 
is the feed man who exercises common 
sense who remains to prosper in this line 
of business.” 

Depend on Advertising 


Advertising is important to the Helmer 
store. Direct mail and newspaper methods 
are used. The feed store window display 
is changed completely each month and is 
such that it contributes something through- 
out the year to pulling more business in 
feeds, seeds, and other farm supplies. 

“The most interesting window we ever 
had was one last Easter which featured 
colored baby chicks and rabbits,’ com- 
ments Mr. Helmer. 

Live display in a feed store, he believes, 
whether baby chicks, puppies, laying hens, 
calves, or pigs, if properly managed and 
advertised will not only attract attention 
but will actually increase the volume of 
commercial feeds sold. As in all other 
activities in feed store merchandising, live 
display and feeding demonstration in a 
store depends for its effectiveness upon the 
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thought and work put into the proposition, 
and how attractive and interesting the 
project is made to the eye, according to 
Mr. Helmer. 

In advertising, as in all other phases 
of business management, Mr. Helmer be- 
lieves in applying the general principle 
adapted to meet local conditions. 

“We hand out all folders and booklets 
on commercial feeds personally and find 
that this method has worthwhile advan- 
tages, he declares. “The personal touch is 
something nothing can replace in the feed 
business. That accounts for our practice 
of soliciting feed business from farm to 
farm personally—and it’s mighty good 
policy. When farmers order commercial 
feeds we deliver as promptly as possible 
and such delivery service is absolutely 
free.” 

Mr. Helmer strongly stresses the im- 
portance of neatness in the management 
of a retail feed store. 

“The greatest thing a feed merchant can 
do is to win a reputation as a neat store- 
keeper,” he says. “A big part of my own 


success has been due to a constant effort 
to make things look better and be kept 
attractive.” 


@ WILLIAM G. BREITENBUCHER, 
Peat Import Corp., New York City, has 
been ill for the past several months and 
confined to his home. His many friends 
in the industry wish him a speedy recov- 
ery. 


@ T. E. SCHNEIDER, sales manager for 
the International Agricultural Corp., New 
York City, is at present making a busi- 
ness tour of the southern states. He will 
be back at his desk about May 1. 


@ MICHAEL MEYERS has taken over 
the feed mill operated in Oxford, Mich.., 
by Roy Miller. 


@ A. C. MERCER has opened a new 
feed store in Rochelle, Ill. Mr. Mercer 
was formerly located in Rock Island. 


Swinging on the Barnyard Gate 


“Pigs!” 
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Come to the A.F.M.A. 
Convention at French Lick 
for the time of your life! 


ON’T miss the Amer- 

ican Feed Manufac 
turers’ Association Con 
vention to ‘be held at 
French Lick for the 14th 
time on June 9th and 
10th. You'll find every 
day crammed full of fun, 
health and entertainment. 
Come and play golf on 
either of two champion 
ship courses in perfect 
condition. Dance to Jules 
Duke’s broadcasting or 
chestra. Hear Glenn Pax 
ton at the Hammond 
organ. Enjoy famous food 
and supreme service. 


RIDE Kentucky thor- = 

oughbreds through “ys 
woodland trails. Thrill 
to skeet and trap shoot- 
ing. Tennis, Badmin- 
ton, indoor swimming— 
all your favorite sports 
are here, waiting for 
you. 


TAKE advantage of every 
health benefit of this fa- 
mous Spa, as leaders of 
industry and people in all 
walks of life have done 
for over 50 years. Expert 
massage, and famous Plu- 
to Water and Baths at 
their source — world -fa- 
mous for curative and re- 
juvenating powers — will 
make you feel like a new 
person. Phone our Chi- 
cago office, 221 North 
Michigan Avenue, Mr. D. 
FE. Manning, Mer. 


FRENCH LICK SPRINGS HOTEL 


FRENCH LICK, INDIANA 


T. D. TAGGART, Pres. C. K. DWINELL, Mgr. 


D. E. MANNING, Mgr., Chicago Office, 221 N. Michigan Ave., Phone ANDover 2223 
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Kasco Mills Executive 
Dies in Sleep 

William G. Andres, superintendent of 
Kasco Mills, Toledo, Ohio, died in his 
sleep early April 23. Mr. Andres, who had 
been associated with Kasco Mills since 
1931, was in the best of health up until his 
death. 

A veteran of the industry, Mr. Andres 
had been associated with Arcady Farms 
Milling Co. prior to his connection with 
Kasco Mills. Before that he had worked 


for Hales & Hunter Co. and the Nordyce 
Co. 


MICHIGAN 

Earl Jones, who owns and operates a 
grist mill at Sumner, saw a general store 
he operates in Alma burned to the ground 
recently. 

Lynn Pardee, Galien, recently began op- 
eration of a feed mill in his town. 

Lawton feed store, Lawton, was opened 
recently. Marion Dorman has been named 
manager. 

Wolcott Milling Co., Clio, has complet- 
ed the transfer of its operations to Argen- 
tine. 


ae 


ILLINOIS MEETING 

The Illinois Grain Dealers association 
held its forty-fifth annual meeting May 12 
and 13 at the Hotel Wolford, Danville, 
Ill. One of the features of the meeting 
was a talk presented by the chairman of 
the state committee of the agricultural 
adjustment program for 1938. An explan- 
ation of the new farm bill was offered. 
@ ARTHUR OESTREICH, an employe 
of the Cokato Mill & Elevator Co., Coka- 
to, Minn., was fatally injured recently in 
an explosion in his plant. He was 27. 


@ SAM RABINER has opened a feed 
and seed store at a new location in Fort 
Dodge, Ia. Known as Rabiner’s Feed & 
Seed Co., it is now at 423 Central ave. 
@ QUIN JOHNSTONE, formerly asso- 
ciated with the Johnstone-Templeton Co., 
Milwaukee, Wis., has returned from 
Bombay, India. Mr. Johnstone left early 
in January to establish an ice cream fac- 
tory in Bombay. 


ai 


@ GLENN SCHNECKENBERGER has 
purchased the interest of Earl Bush in 
the Attica Feed & Supply store, Attica. 
Mr. Schneckenberger will operate under 
the name of Schneck’s Feed and Supply 
store. 


@ SUNSHINE FEED STORE has been 
opened in Bel Air, Md. Emmit E. Love 
is manager of the outlet which featured 
numerous specials during the opening 
week. 


@ W. H. BRISLEY, Rochester, Minn., 
has opened a feed store in Spring Valley. 
Minn. 


@ FEAGANS’ MILL, Wheatland, W. Va., 
was re-opened recently under the man- 
agement of Cecil Feagans, son of the late 
W. C. Feagans who operated the mill for 


years. The mill has been thoroughly re- 
modeled. 
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Perkins Mill Depends on Tide 


To Furnish Power 


r@NHERE is ne little feed mill in Maine 

which operates on moon time, not 

standard or daylight saving. It is the 
old tide mill on the banks of a little estu- 
ary of the Kennebunk river at Kenne- 
bunkport, Maine, formerly Arundel. For 
189 years the moon through its action on 
the tides has furnished power for this Per- 
kins grist mill. This is not only the oldest 
tide mill in Maine but the only one with 
the exception of the Hodgdon mill at East 
Boothbay, a former combination grist and 
sawmill but now devoted wholly to the 
lumber end. 

“A historic mill?” queried the proprietor 
James C. Perkins. “It certainly is. It was 
established here by one Tristam Perkins 
in 1749 who, so far as I can learn, was no 
relative of our family, yet the tide mill 
has never been owned by anyone but a 
Perkins. When this mill was built there 
were only four houses in this section of 
Arundel. 

Original Timbers in Place 

“The mill came into the hands of my 
grandfather about 1840. My father took 
it in 1863 and made no changes in its con- 
struction until 1879 when he built on an 
addition to take care of the growing busi- 
ness. I have frequently heard him tell of 
taking toll for the grain he ground, gen- 
erally a quart or two of meal out of every 
bushel. Farmers brought corn here from 
all the outlying country and the mill al- 
ways did a flourishing business. 

“While we have always kept the mill up, 
built on a cupola and made some addi- 
tions, the original structure is practically 
all here. A lot of the timbers, planks and 
boarding are just as pioneer Tristam Per- 
kins placed them. The foundation rocks 
and the floor timbers down below where 
the turbine is are unchanged. 

French Buhrstones Used 

“We have just a single run of millstones. 
They are made of French buhrstone and 
were put in by my father 60 years ago to 
replace the original granite stones which 
had worn out. They were bought of E. J. 
Hatch in New York in 1886. For many 
years we ground every day but Sunday on 
the ebbing tide and if I do say it our corn 
meal had a reputation that brought us 
plenty of customers. 

“We used to get all of our corn, after 
the farmers stopped growing it and bring- 
ing it in, from the West. Of late years, 
however, what we use I buy in Portland. 
A few old customers stick to our corn meal 
and only this week I ground two big bags 
for a Massachusetts man who sent the 
corn to us. In summer when our wealthy 
summer vacationists flock to the ’Port by 
the hundreds, fine automobiles with chauf- 
teurs drive to my door to buy Perkins 
corn meal. A lot of these summer folks 
think they can’t make decent cornbread 
and brownbread without it. 
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e Has Operated Continuously for 189 Years 


This is a view of the famous Perkins mill on the Kennebunk river at Kennebunkport, Me. When 
the above picture was taken the tide was in. When the tide recedes, the boats are left high and dry. 


“But times have changed. Where corn 
meal and flour used to be our mainstay, 
today our principal business is in selling 
prepared feeds. Back when I was a young 
man the favorite feed for cows was a bag 
of corn meal, a bag of mixed feed and a 
bag of cotton seed meal. Today, prepared 
dairy rations have taken the place of that 
mixture. 

Mixed Feeds Now Sold 

James C. Perkins doesn’t have to spend 
so much time mending bags as he did for- 
merly when the corn and wheat business 
was rushing. 

“The farmers used to bring in so much 
grain for horses before the days of auto- 
mobiles,” said he, “that before the ground 
grain could be put back I often had to 
repair holes. It was just like darning 
stockings. I pulled a sack over a board 
like a darning ball, put on my sail-maker’s 
palm which took the place of a thimble, 
and then darned up the holes.” 

But although the Perkins mill doesn’t 
grind the grain it used to, it keeps busy 
with all kinds of poultry and other animal 
feed. It carries complete stocks of grow- 
ing and laying mashes, cracked corn, oys- 
ter shell, dairy rations and many other 
feeds. 

For those who are unfamiliar with this 
location it may be said that while the 
Perkins tide-mill is on a river, it is only 
a short mile to its mouth and the open 
Atlantic so it receives the full force of 
the tides in filling its basin. 

Once in its early days it was attacked 
by hostile Indians. The story is that Tris- 
tam Perkins and Stephen Harding with 
their families hastened to the grist mill 
which because of its solid construction 


should withstand savage attacks by un- 
friendly redskins. They barred the doors 
and nailed shutters over the windows. 
From the fortress-like basement closed 
solidly on three sides and only partly open 
on the fourth which faced across the basin 
and dam to the neck of land where the 
Indians were, the beseiged settlers strove 
to hold back the bloodthirsty invaders. 
Supplies ran short and the women pre- 
pared a crude cornbread mixed with meal 
and water and cooked it in pans over a 
small fire kindled on the rocks beneath the 
mill at low tide. 
Harding Makes Escape 

At the end of the third day Harding. 
who was a giant in strength decided to 
take his wife and infant son, and attempt 
an escape up the river to a point where 
he could obtain help. Starting out after 
dark he reached the opposite shore of the 
tiver half a mile above the mill having 
embarked in a flat-bottomed skiff he found 
hauled up on the shore. 

Now Harding’s great strength was put 
to the test. Taking his wife under one arm 
and his babe under the other he plunged 
through the marshes, woods and across the 
uneven fields. Although followed he man- 
aged to keep ahead of his pursuers. All 
this time his favorite dog had kept close 
to his heels but the excited animal’s bark- 
ing seemed likely to betray his position 
so Harding was obliged to kill him. 

That night the fleeing family lay in the 
deep woods. The next day they reached 
Storer’s garrison in the town of Wells and 


told of the plight of Miller Perkins and his 


family. A force was organized which 
hastened to the old tide mill where after 


(Continued on Page Thirty-two) 
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J. A. Bieling Uses Test Farm 


To Inerease Feed Sales 


e Helps Solve Customers’ Problems by Experiments 


TEST farm which serves as a prac- 
A tical laboratory for J. A. Bieling, 
Chester, N. Y., has enabled him to 
better serve the needs of his customers 
and as a result has helped build up a 
profitable business. 

Mr. Bieling grinds corn and oats, sells 
grain and feed and also furnishes tractors 
and farm machinery. He attended both 
Breslau and Munich universities where he 
specialized in agriculture. Much of the 
knowledge he gained there has been ap- 
plied to the operation of the Bieling 
tarm, which boasts a herd of 25 pure bred 
Jersey cows. 

Keeps Accurate Records 

Very detailed and accurate records are 
kept on the farm. These help him deter- 
mine whether or not he is making money. 
The records also enable him to quote fig- 
ures when he is talking to farmers. Mr. 
Bieling often points out to his customers 
the advantages of keeping accurate rec- 
ords and demonstrates his point on his 
own farm. 

Since he is not able to devote a great 


deal of his own time to the farm, he has 


to depend upon the records to know ex- 
actly how things are going. If he tries 
out a new feed or mix, he wants to know 
exactly what the results are. He cannot 
know this unless he has accurate records 
of past results as well as accurate records 
during any experiment in feeding. 
Herd Brings Profit 

Naturally, with a herd of Jersey cows, 
his milk is high in butter fat and he ob- 
tains a premium for this excess when he 
sells it. He has demonstrated that such a 
herd can show a profit and he strives to 
make his farm as near a model one as it 
can be made in all respects. 

He has found there are a number of ad- 
vantages in being a farmer as well as a 
feed dealer. For one thing, his customers 
are more inclined to have confidence in 
him. There are a good many who come 
in and tell him their troubles and ask his 
advice. They do this because they believe 
he knows from theory learned in school 
and from experience gained from his own 
farm that he can give them sound advice. 

Some of those who insist upon using 
their own formulas will go as far as to 
talk them over with Mr. Bieling and ask 
for his suggestions. Not all these private 
formulas are properly balanced and when 
this fact is pointed out the farmer is like- 
ly to make the suggested changes and get 
better results than in he past. This, of 
course, means still ~reater confidence on 
the part of the customer. 

Finds Source of Trouble 

One great advantage in operating the 
farm, however, is that when a customer 
comes in and blames the feed for some- 
thing that really had no connection with 
the feed, Mr. Bieling is able to show him 
that he has had the same trouble. He ex- 
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plains how he was able to overcome it and 
when the customer leaves, he is pretty 
well satisfied that it was not the feed after 
all. 

Mr. Bieling is convinced that his farm 
is a great asset in helping him to gain 
more customers and to hold those which 
he has already. He appears to have the 
same experience with the dairy farmers 
that those poultry feed dealers who have 
become poultry farmers themselves have 
with their customers. 

Less than six months after he went into 
business Mr. Bieling’s building burned and 
a new one had to be erected to take its 
place. This new building was designed 
and constructed to provide better service 
for the customers. There are eight ver- 
tical bins extending up the full height 
of the building, each bin having the ca- 
pacity of two cars. 

Feed Unloaded in Bulk 

Feed is unloaded in bulk from the cars 
into a hopper from which it is taken by 
bucket elevator to a screw conveyor ex- 
tending across the top of the bins. This 


Above is an exterior view of the J. A. Bieling 
establishment, Chester, N. Y. 


screw conveyor carries the feed to the 
proper bin. Below the bottom of the bins 
there is another screw conveyor which car- 
ries the feed from the bin to an automatic 
scale where it is weighed and bagged or 
weighed for special mixes. 

Mr. Bieling believes the automatic scale 
is a practical necessity in order to secure 
the degree of accuracy desired. The weigh- 
ing for mixes is more precisely accurate 
and the correct weight when bagging grain 
is assured to a degree it cannot be when 
the weighing is done on old fashioned 
scales, he maintains. 

There is storage space in the building 
for 150 tons in bags. The bags are un- 
loaded at the far end of the building and 
elevated to the upper floor by means of 
an elevator. 

Employs a Salesman 

Mr. Bieling employs a salesman to call 
on the customers. This man divides his 
time between this store and two owned by 
Mr. Bieling’s father-in-law. All three 


stores are in different towns and far 
enough from each other to make it desir- 
able for each to keep out of the territory 
one of the others can serve better. The 
salesman turns his orders over to the store 
in the territory he is working at the time. 

That the feed business in Orange 
County, N. Y., has ever-developing prob- 
lems is indicated by the following taken 
from “Agricultural Notes on Orange 
County,” issued by the Orange County 
Chamber of Commerce and Orange 
County planning board. 

“Seven million dollars in gross income 
was the sum dairy farmers received in 
Orange county, according to the 1930 fed- 
eral census. Not only does Orange county 
have the soil and a market at its door but 
rainfall and climate are most favorable to 
the growing of the crops that can be made 
into silage by the new molasses method 
of silage preservation. The newer meth- 
ods of making silage give the farmer the 
power to carry on operations more or less 
regardless of rainy weather.” 

It further states, “this type of silage 
takes the place of much grain in the cow’s 
ration, thereby keeping much more of the 
dairyman’s income at home. The money 
sent out of the county for western grain 
can now be greatly reduced.” 

The many changes that have taken place 
on the farm have created new problems 
and new conditions. Mr. Bieling feels he 
has a good set up with which to meet 
these changes. 


Cottonseed Group Meets 
May 16to 18 


The National Cottonseed Products asso- 
ciation will hold its annual convention 
May 16 to 18 in New Orleans. E. J. 
Jahncke, executive director of the Louisi- 
ana department of commerce and indus- 
try, will give the address of welcome. T. 
J. Harrell, president, Traders Oil Mill Co., 
Fort Worth, will respond. 

Other talks are scheduled to be given 
by Dr. Henry G. Knight, chief of the 
bureau of chemistry and soils, United 
States Department of Agriculture; Sena- 
tor Christie Benet, general counsel of the 
association; N. C. Williamson, president. 
American Cotton Co-operative associa- 
tion; R. Brooks Taylor, research consult- 
ant at the University of Tennessee; G. S. 
Meloy, federal marketing specialist, and 
O. E. Jones, vice president, Swift & Co. 
@ RABER COOPERATIVE CO., Raber, 
Ind., has let the contract to rebuild its 
elevator which was burned to the ground 
recently. The new structure is expected to 
be ready by the harvest season. 

@ W. C. SMOCK & CO., has purchased 
the Ockley Grain Co., Ockley, Ind. 
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DOUGHBOY FRANCHISE MEANS 
BIGGER YEAR ‘ROUND 


@ The value of a Doughboy franchise can best be measured in terms 
of the dollars and cents of extra profit it brings in. Dealers handling 
the Doughboy line are marking up bigger profit gains all the year 


round! i 


@ The success of Doughboy feeds is built on the solid foundation of 
customer satisfaction. In recommending high quality Doughboy 
feeds to your customers, you can be sure that they’ll be completely 
satisfied with the feeding results. You can be sure you’re selling 
them as good a feed as modern feeding science can mix. Doughboy 
feeds contain every element essential for profitable production and 
reproduction. Vitamins, minerals, and proteins are all balanced 
into the feeds and in just the right amounts to give maximum 
effectiveness. 


@ Find out about the extra profits for you in a Doughboy franchise. 
Write the New Richmond Roller Mills Company for details. 


SEE YOU AT THE CONVENTION 


Be sure to look us up at the Central Retail Feed Dealer’s 


Association Convention in Milwaukee, June 6-7. Ask about ; 
the Doughboy franchise and its possibilities for making you — | 
more profits. 


MOST COMPLETE AND FASTEST SERVICE IN THE MIDWEST 


NEw RICHMOND ROLLER MILLS Co. 
NEW RICHMOND WISCONSIN 
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Welcome Again... 
to Milwaukee 


June 6 and 7 


We've Counting on 
Seeing You at the 


Central Retail Feed 


Association 
Convention 


Dnaop in and see us any time. We 
will be located in Parlors B and C at the 
Schroeder Hotel during the convention 
and invite you to be our guests. The 
facilities of our offices in the Grain & 
Stock Exchange building are at your 
disposal while you are in Milwaukee. 


CLINTON COMPANY 


GLUTEN FEEDS 


DAWE’'S VITAMELK CO. 


DAWES VITAMELK BASE 


STRATTON GRAIN CO. 


Grain & Stock Exchange, Milwaukee, Wis. 


Eliminate Guesswork 
Satisfy Users 
Increase Profits 


LL the progress that has been made in 
A testing and achieving the high stand- 
ards for cod liver oil is utilized in the making 
of VI-TEST ¢ Chick tests are essential to de- 
termine the vitamin value of cod liver oil . 
when used in poultry feeds. Every batch is 
carefully tested on chicks as well as white 
rats in our fully equipped Biological Labora- 
tories in New York @ VI-TEST is produced 
with care and skill excelled nowhere. No 
cod liver oil can be more rigidly controlled 
as to quality, vitamin potency, and uniform- 
ity than VI-TEST. 


VI-TEST in your FEEDS.... 


Eliminates guesswork. 


Gives your customers the assured 
potency of chick units, not just 
vitamin units. 

Creates more business and increases 
your profits. 


VI-TEST is made in three potencies: 


Re VI-TEST “400” (Fortified)—minimum 400 
A.O.A.C. chick units of Vitamin D and 
3,000 U.S. P. units of Vitamin A per 
gram. Feeding level: 2 Ibs. per ton of 
all-mash starter ration. 


a VI-TEST “225” (High Potency)—minimum 
225 A.O.A.C. chick units of Vitamin D 
and 1,750 U.S. P. units of Vitamin A 
per gram. Feeding level: 314 Ibs. per 

ton of all-mash starter ration. 
3 VI- — 100” (Straight)—minimum 100 
"  A.O.A.C. chick units of Vitamin D and 
1,000 U.S. P. units of Vitamin A per 


gram. Feeding level: 8 Ibs. per ton of 
all-mash starter ration. 


NOW IS THE TIME to contract your 
VI-TEST requirements for prompt 
and later deliveries. Send for sam- 
ples and attractive quotations today. 


GUNNING GUNNING 


601 W. 26th St., New York 
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DR. GLENN FRANK 


A. G. PHILIPS 


PHIL S. HANNA 


Central Retail Feed Dealers Meet 
In Milwaukee June 6-7 


e Glenn Frank, Phil Hanna Top List of Speakers 


LENN FRANK, editor of Rural 
Progress, colorful farm journal cir- 
culating in seven mid-western 

states, and past president of the Univer- 
sity of Wisconsin, will be the feature 
speaker at the 13th annual convention of 
the Central Retail Feed association to be 
held at the Schroeder hotel, Milwaukee, 
Monday and Tuesday, June 6 and 7. 

Sharing the honor with Dr. Frank, how- 
ever, will be Phil S. Hanna, editor of the 
Chicago Journal of Commerce and ardent 
defender of “little business”. Mr. Hanna 
is an outstanding speaker as well as edi- 
torial writer and will discuss “The Out- 
look for Business” at the Monday morn- 
ing session of the convention. 

The subject Dr. Frank has selected for 
his address is “The Outlook for Agricul- 
ture”. He has a profound knowledge of 
farm problems and is well known to mem- 
bers of the Central Retail Feed association 
through his connection with Wisconsin 
university. Dr. Frank is also frequently 
quoted in the newspapers and has recently 
been mentioned as a possible candidate for 
president of the United States. He will 
speak on Monday afternoon. 


Philips Speaks Tuesday 

Eight other speakers, in addition to the 
association officers, complete the all-star 
program for what is expected to be the 
biggest feed trade convention ever held in 
the history of the industry. 

A. G. Philips, sales manager of Allied 
Mills, Inc., Chicago, will discuss “Retail 
Merchandising” at the Tuesday morning 
session. “Chick”, as Mr. Philips is known 
to his friends, is a forceful speaker and 
much in demand at hatchery conventions. 
He was formerly professor of poultry hus- 
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bandry at Purdue university. 

A feature of the Tuesday morning meet- 
ing will be the presentation of a Central 
Retail Feed association 4-H club achieve- 
ment pin and certificate to T. L. Bewick, 
Wisconsin state 4-H club leader. Mr. Be- 
wick is recognized as one of the most suc- 
cessful boys and girls club workers in 
agriculture and will be the first adult so 
honored by the association. 

F. B. Swingle, editor of the Wisconsin 
Agriculturist and Farmer, Racine, will 
make the presentation to Mr. Bewick in 
behalf of the association. Mr. Swingle was 
selected for this honor because of his own 
outstanding work among farm boys and 
girls. He is also responsible for the fact 
that his publication prints all announce- 
ments of the association awards to Wis- 
consin club members. 

Considering the balance of the speakers 
program in chronological order, the ad- 
dress of welcome at the opening session 
of the convention on Monday morning 
will be delivered by E. S. Terry of the 
Stratton Grain Co., new president of the 
Milwaukee Grain & Stock exchange. Fred 
Christopherson of the Cooperative Pro- 
duce & Shipping Ass’n, Milltown, Wis., 
vice president of the association, will re- 
spond. William N. Knauf, Knauf & Tesch 
Co., Chilton, Wis., will deliver his annual 
address as president and reports of the 
treasurer and executive secretary will also 
be heard. 

Ralph Ammon Will Talk 

Speakers on Monday afternoon, in ad- 
dition to Dr. Frank, will be Ralph Ammon 
of Madison, acting director of the Wiscon- 
sin department of agriculture and mar- 
kets; Prof. O. S. Aamodt, chairman of the 


department of agronomy, University of 
Wisconsin College of Agriculture; and 
Otto Bast, Minneapolis, president of the 
Grain & Feed Dealers National associa- 
tion. 

Mr. Ammon has made Wisconsin’s state 
fairs among the largest and most success- 
ful in the country and now also is in gen- 
eral charge of feed and fertilizer inspec- 
tion through a division of his department. 
Professor Aamodt will explain “Some Wis- 
consin Seed and Weed Problems” and Mr. 
Bast will discuss “National Affairs”. 

Completing the program on Tuesday 
morning will be W. W. Cummings of Co- 
lumbus, secretary of the Ohio Grain, Mill 
& Feed Dealers association. Bill is popu- 
larly known as the “world’s best state feed 
and grain association secretary” and serves 
the oldest grain trade association in the 
country, organized in 1880. He will talk 
on “The Value of Getting Together”. 

WLS Show for Banquet 

Radio stars from agriculture’s most pop- 
ular station, WLS at Chicago, will sup- 
ply entertainment for the banquet on 
Monday evening. Included among the 
entertainers will be Pat Buttram, the De- 
Zurik Sisters, Billy Woods, Miss Pauline 
and the Hoosier Sod Busters. ‘There will 
be music for dancing during dinner and 
after the show, favors for the ladies and 
plenty of attendance awards,” according 
to Elmer Paetow of the Paetow Co., chair- 
man of the Milwaukee Grain & Stock ex- 
change committee in charge of entertain- 
ing the convention visitors. There will also 
be entertainment at the opening of each 
one of the business sessions. 

A. L. Klein, secretary, and John Rus- 

(Continued on Page Thirty) 
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@McGUFFEY ELEVATOR, Ada, Ohio, 
is completing the construction of a new 
20 by 50 foot addition. 


@ OWINGS BROS., York, Pa., has pur- 
chased the East Berlin Milling Co., East 
Berlin, Pa., from E. B. Eisenhart and John 
E. Gentzler. 


HALES MILLING PURCHASED 

Mayr Seed & Feed Co., Beaver Dam, 
has taken over the Hales Milling Co., Mil- 
waukee, I. K. Mayr, president of the firm, 
announced recently. 

Mr. Mayr indicated that all seed opera- 
tions formerly handled in Beaver Dam 
would be shifted to Milwaukee. The 
Beaver Dam establishment will continue 
as a distributing point for central Wis- 
consin. 


May Pole 


Dancing around the May pole being 
poular in a Wisconsin dealer’s territory, 
he conceived the idea of basing a window 
display upon this pastime. He painted a 
pole in a gay color, set it in the center of 
his window and placed all of the different 


With Quaker Pig-N-Hog Feed 


gene time is here again. Your pig raising farmers need a reliable feed to 
help them raise ton litters and make more profits from their hogs. 


e Pig-N-Hog Feed contains just what growing pigs need—from suckling 
time to maturity. It furnishes a variety of proteins that grow bigger. better 
bodies: minerals for building big, strong frames to carry the weight, and 


vitamins for sound growth and to prevent disease. 


@ Quaker Pig-N-Hog Feed is an excellent complete 
feed for the brood sow and for the young pigs up to 
75 to 100 Ibs. Then, combined with Quaker Sugared 
Schumacher Feed. it makes possible the use of 
increasing quantities of corn up to well finished 
market weights. 


@ Here is a feed that you can confidently recom- 
mend. It helps materially to grow little pigs into 
big healthy. profitable ton litters—and makes more 
re more satisfied customers, more profit for you. 
Make Quaker Pig-N-Hog Feed a Leader and cash 
in on its growing popularity. Write now for com- 
plete information to 


THE QUAKER OATS COMPANY 


Dept. 32-E, 141 W. Jackson Blvd. 


CHICAGO, U. S. A. 


varieties of feed which he handled around 
it. Ribbon streamers were attached from 
the products to the top of the pole. The 
display made a colorful appearance, at- 
tracted attention, and helped the dealer 
increase his sales. 


Hurry, Hurry 


A Pennsylvania feed dealer had the sign 
painter of his town make him five large 
cutouts of baby chicks appearing as if 
they were running at full speeds. He took 
these and placed them some distance out 
on all of the important highways leading 
into the city from the rural trade area. 
“I’m hurrying to Blank’s Feed Store for 
Blank’s Mash” was painted in large letters 
on the signs. This idea served to direct 
the farm customers toward the store and 
to advertise the brand of feeds he handled 
in an unusual and impressive way. 


Summer Feeding 


Last year just as farmers in an Illinois 
dealer’s territory were letting their herds 
out on pasture he published a large adver- 
tisement in his local newspaper with a 
headline reading: “Your Cows Are Starv- 
ing.” At the bottom in finer text he ex- 
plained why dairy animals need a grain 
ration in addition to grass, and a cut of 
the special feed which the dealer recom- 
mended appeared with the copy. He re- 
ported that the ad attracted so much at- 
tention that several farmers came into the 
store for the purpose of having him tell 
them why their cows were starving. Be- 
fore he had completed his story, the dairy 
herd owner was loading some of the feed 
on his truck. 


Pete Turner Buys First 
Poultry Certificate 


Pete Turner, president, Old Fort Mills, 
Inc., Marion, Ohio, was the first to 
obtain a certificate issued by the execu- 
tive committee of the World’s Poultry 
Congress to individuals purchasing $250 
worth of memberships. 

Mr. Turner received his certificate from 
Raymond Gray membership chairman of 
the World’s Poultry Congress for Ohio. 

Other recent certificates have been pur- 
chased by the Ohio Poultry Improvement 
association; S. Forry Lauchs, York, Pa.; 
E. P. Lannen, Central Fibre Products Co., 
Chicago; Frank Sheets, Conkey Feed Co., 
and Seymour Packing Co., Topeka, Kan. 


DONALD McKERCHER DIES 
Donald McKercher, vice president of 
the McKercher Milling Co., Wisconsin 
Rapids, Wis., passed away April 25. Mr. 
McKercher had been associated in the 
feed manufacturing and wholesaling busi- 
ness with his father D. W. McKercher 

and his brother, Robert, since 1934. 
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Standardized Tests 
Now Show Real Value 
Of Cod Liver Oil 


By DR. HENRY T. MASON 


OD liver oil is one of the most uni- 
versally used ingredients of poultry 
feeds today and is probably the one 

component which the average user is least 
able to purchase on the basis of his own 
judgment of quality. Other ingredients 
give some idea of their worth from gen- 
eral appearance. Not so with cod liver 
oil, the value of which lies solely in its 
vitamin content. This vitamin value can 
be determined only by biological labora- 
tory tests. 

Two cod liver oils may look exactly 
alike and yet one will be many times more 
potent in vitamins than the other. Often 
an oil that does not have the fine physical 
appearance of another may be far superior 
for poultry use. 

Sold Merely As Oil 

In the early days cod liver oil for poul- 
try feeding was generally sold merely as 
cod liver oil with no indication whatever 
of its vitamin value. The amounts recom- 
mended were from 2 to 3 per cent of the 
ration. The average oils on the market 
were high in free fatty acid and red in 
color. 

Some concerns soon began to put out 
a cod liver oil which was guaranteed to 
be effective in preventing leg weakness in 
chickens when fed at certain levels, gener- 
ally from 1 to 2 per cent. These oils were 
tested by feeding baby chicks a commer- 
cial ration to which the oil had been added 
at the recommended level. The choice of 
the ration was entirely in the hands of the 
experimentor. If the formula was an espe- 
cially good one, an oil would show up far 
better than if a poorer type of ration had 
been employed. The final criteria used to 
evaluate the oil were the weight of the 
birds and their general physical appear- 
ance as far as visible external symptoms 
of leg weakness were evident. 

Bone Ash Testing Method 

This method of testing the vitamin D 
value of cod liver oil was soon followed 
by a more or less generally adopted stand- 
ard, that the percentage of bone ash in 
the moisture and fat free tibiae should 
be at least 44 per cent on birds at eight 
weeks of age. Here was a definite advance 
over merely taking general appearances 
as criteria. However, there was still the 


possible variability due to the basal ration 


chosen by the investigator and also by the 
technique employed. 

In the light of present day knowledge, 
it may seem as if these various conditions 
should have been overcome sooner but if 
we view the status of the vitamin question 
at that time it will be seen that the entire 
problem was in a state of chaos. There 
were several methods in use to determine 
the vitamin D potency of a material and 
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the expression of unitages in terms of the 
different ones caused a general misunder- 
standing unless it was stated just what 
methods had been employed. Even using 
the same method in different laboratories 
was no assurance that check results would 
be obtained. The United States Pharma- 
copoeia did not include any official method 
for the assay of vitamin D. 
Step Toward Uniformity 

This lack of any definite technique 
brought about an extensive investigation 
to establish a standard method of assay so 
that results would be uniform when the 
work was conducted by different investi- 
gators in different laboratories. This 
work, sponsored by a committee appointed 
by the United States Pharmacopoeia, ex- 
tended over a period of more than two 
years and was participated in by a number 
of leading laboratories. 

The final results of this extensive exper- 
imental work were that a definite ration 
was established which would be uniform 
at all times and in any laboratory, a meth- 
od of procedure was outlined in detail so 
that there would necessarily be an agree- 
ment in all laboratories and a standard 
sample of cod liver oil was set up with 
a definite potency. 

Summarized briefly, the assay is conduc- 
ted by running concurrent tests on the 
basal ration alone, the basal ration plus 
a definite amount of the standard refer- 
ence sample and the basal ration plus 
a definite amount of the material under 
investigation. Albino rats are used as the 
test animals and the unitages are known 
as U.S.P. units. 

The final results with the basal ration 
alone must show definite rickets. The final 
results with the basal ration plus the ma- 
terial under investigation must show re- 
sults comparable to those obtained with 
the basal ration plus the standard refer- 
ence sample. From the amounts of the 
various materials used, it is a simple mat- 
ter to calculate the number of U.S.P. 
units present. 

Here, for the first time, we had a meth- 
od for an accurate assay of vitamin D as 
far as its use for human beings is con- 
cerned. During this long period of investi- 
gation, much work was also being done on 
poultry with the idea in view of eliminat- 
ing any variations which could possibly be 
controlled. 

Leg Weakness a Basis 

First, an attempt was made to evolve a 
ration which would be under better con- 
trol as far as uniformity was concerned 
and which would produce definite leg 
weakness in chickens when used without 
any vitamin D supplement. After exten- 
sive investigations, a ration was developed 
which fulfilled these requirements. 

Concurrent research was also made on 


Dr. Mason, director of the biological labor- 
atories of Gunning & Gunning, New York, N. Y., 
is the author of this informative article on the 
evolution of present day methods of testing cod 
liver oil. 


the length of time necessary for a test, 
the method of preparing the bones for 
the determination of the ash percentage, 
the temperature at which the bones should 
be ashed and the criteria to be adopted to 
indicate satisfactory results. The outcome 
was that five weeks was evidently a suffi- 
cient time to run a test under the condi- 
tions evolved, and there was some evidence 
that possibly four weeks would be just as 
suitable. A definite method was given for 
cleaning the bones from adhering flesh and 
the removal of the moisture and fat. The 
time and temperature for ashing the bones 
was established and the final standard 
adopted to indicate satisfactory results 
was that the chickens receiving the basal 
ration without any added vitamin D sup- 
plement should show definite leg weakness 
and that the bone ash of the bones from 
those chickens receiving the basal ration 
plus the vitamin D supplement should be 
at least 45 per cent. These investigations 
also indicated that, at times, there was a 
variation in results, depending on the sea- 
son of the year in which the tests were 
conducted. 


Further Improvements Made 

Results obtained in several different lab- 
oratories, when using the suggested meth- 
od as outlined to date, were in far better 
accord than any previous work done. How- 
ever, there was still some variation. The 
bone ash of the chicks receiving the basal 
ration without any added vitamin D sup- 
plement ran from 31 per cent to 38 per 
cent. The lower levels of cod liver oil 
showed a variation of from 34 per cent 
to 41 per cent in one instance and from 
38 per cent to 44 per cent in another case. 
The higher levels gave check results. 


This indicated that there were still some ~ 


factor or factors not under definite con- 
trol. They might be the mineral content 
of the ration or they might be the differ- 
ent environmental conditions under which 
the test was conducted. A further recom- 
(Continued on Page Twenty-eight) 
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THE FEED BAG ANNUAL WINS 


Dealers, Manufacturers, Jobbers 
Praise Publication 


VER since The Feed Bag Annual was 

mailed to the trade about a month 

ago, letters of praise have been pour- 
ing into the office of the publishers in 
Milwaukee. Communications have come 
from all sections of the United States, 
from feed dealers, from presidents of feed 
manufacturing concerns, from association 
executives and from other leaders in the 
industry. 

The volume of letters and the lauda- 
tory character of the comments has more 
than compensated the publishers for the 
year of time and effort and the thousands 
of dollars put into the compilation of The 
Feed Bag Annual Buyers Guide. 

First of Its Kind 

The publication is the first of its kind 
in the history of the feed industry and, 
judging by the letters which are still com- 
ing in every day, it was a tremendous 
success. To say that the letters were 
eagerly welcomed by the publishers of The 
Feed Bag Annual would be putting it 
mildly. 

But they were welcomed not only be- 
cause of the opinions expressed, but also 
because many of them contained construc- 
tive criticisms and suggestions which will 
help greatly in planning the 1939 edition. 

Already The Feed Bag Annual staff is 
hard at work on the 1939 edition. These 
hundreds of letters are being kept in a 
permanent file and will be constantly re- 
ferred to for suggestions through which 
The Feed Bag Annual may be made even 
more comprehensive and useful in 1939. 

Many Complimentary Letters 

The letters of comment on the Annual 
are too many to reproduce in full or to 
even offer quotations from every one. 
However, a few have been picked at ran- 
dom to show just what the reaction was 
to The Feed Bag Annual. 

A. E. Talheim, manager of the Crete 
Mills, Crete, Neb., writes: ““Your new an- 
nual is very nicely written. I believe there 
is a place for this sort of feed guide.” 

“We feel that The Feed Bag Annual 
Buyers Guide is a book that should prove 
of real value to many classes associated 
with the feed industry,” writes J. W. Kel- 
ler, Pratt Food Co., Philadelphia. “Your 
first effort is certainly most creditable and 
we want to extend our congratulations.” 

C. Wesley Boag, vice president and gen- 
eral manager, Arnold Dryer Co., Milwau- 
kee, Wis., writes: 

Much Needed Source Book 

“T want to express my very sincere ad- 
miration for the very fine edition of The 
Feed Bag Annual. It is a very splendid 
contribution to the whole feed industry 
and a very much needed source of infor- 
mation.” 

A letter from R. M. Calfee, Jr., the 
Glidden Co., Cleveland, Ohio, calls The 
Feed Bag Annual “an outstanding manual 
for feed buyers.” Mr. Calfee maintains 
that “this has been one of the things which 
has been lacking in the merchandising end 


“The Feed Bag” 
Milwaukee, Wis. 
Dear Sir: 


I am taking these few minutes 
to write and tell you how much 
I enjoy reading “The Feed Bag” 
and “The Feed Bag Annual’’. 
There is one thing we, in the feed 
business need today and that is 
publications such as the “Feed 
Bag” and “The Feed Bag An- 
nual”. Since I received your an- 
nual I have used it for reference 
many times. I also have answered 
many advertisements which I 
have been looking for, concern- 
ing my business, for a long time. 
I sure am thankful that these 
two publications, “The Feed Bag” 
and “The Feed Bag Annual” 
came into my hands. An ambi- 
tious feed dealer should not get 
along without them. 


Yours truly, 


G. R. Sroda, 
Frank Sroda & Sons 
Amherst Junction, Wis. 


of the feed business and your Annual 
seems to have filled the gap.” 

C. H. Cotton, manager of the feed de- 
partment, Kansas Flour Mills Corp., Kan- 
sas City, Mo., sends his compliments and 
writes that “this book is not only interest- 
ing but is very useful and I am keeping 
it on my desk.” 

“The Feed Bag Annual is not only an 
attractive edition but it is also one filled 
with much information that can be used 
throughout the year,” according to Charles 
Flanley, Flanley Grain Co., Sioux City, Ia. 

Read from Cover to Cover 

“T received my copy of The Feed Bag 
Annual and read it from cover to cover,” 
writes J. J. Nichols, director of the Iodine 
Educational Bureau, Inc., New York City. 
“Tt far exceeds my fondest expectations. 
I believe that the feed mixers will have 
a reliable source of information in this 
Annual and my hope is that they will avail 
themselves of the opportunity to include 
a copy in their business library.” 

R. H. Cameron, American Agricultural 
Chemical Co., National Stock Yards, IIl., 
sends “congratulations on a great idea ably 
carried out” and calls the Annual “a refer- 
ence book covering a multitude of sub- 
jects.” 

“We want to compliment you on this 
edition,” writes A. L. Flanagan, treasurer, 
Fraser-Smith Co., Milwaukee. “We have 
not seen anything like it to date and we 
know that it will improve under your di- 
rection with age, the same as The Feed 
Bag has.” 

Victor James Garvin, president of the 


Water-Type Spray Co., Chicago, calls The 
Feed Bag Annual “a credit to the publish- 
ers and it will be of inestimable value to 
the feed industry.” 

Was Worth Waiting For 


“A handsome compendium of useful in- 
formation” is the title given The Feed 
Bag Annual by Louis E. Thompson, secre- 
tary-treasurer of the Eastern Federation 
of Feed Merchants. 

H. H. Gerhard, C-A-Wood Preserver 
Co., St. Louis writes: 

“To say we are exceptionally pleased 
with The Feed Bag Annual would be ex- 
pressing our feelings mildly. We want to 
compliment and congratulate you on the 
beautiful, constructive and informative 
piece of directory literature.” 

“T believe this book should be published 
every year since it is a worth while publi- 
cation for every one to read,’ comments 
P. Fredman, Fredman Bag Co., Milwau- 
kee. 

Guy E. Hillier, manager of the feed de- 
partment, Penick & Ford, Ltd., Cedar 
Rapids, Ia., comments: “This must have 
been a stupendous task and it certainly 
was worth waiting for.” 

W. J. Brower, president, Brower Manu- 
facturing Co., Quincy, IIl., in referring to 
The Feed Bag Annual writes: 

“We wish to compliment you on your 
very attractive issue as it contains many 
items of interest—especially the various 
formulas listed therein covering all types 
of feeds and grains. We wish to assure 
you that dealers will appreciate this An- 
nual and will keep it for future reference, 
as we expect to do.” 


Fred K. Sale, seetary, 
Dealers ASSOCiation gays in 

“You have certainly a¢ 
mighty fine job this year al 
more extensive lines than I 
fore.” 

R. C. Crawford, bvster 
Corp.. St. Louis, Mo, belie 
Feed Bag Annual yi be he 
ful to anyone who kgs occas 

Extraordinary qnd Str 
D. S. Levine, Continent: 
Minneapolis, writes: 
“May we say that The 
nual is quite extraordinary 

lined with the tempo of t 
have heard many favorable 
garding it and sincerely be 
are on the right track in gi 
try just about what they c 

H. L. Hammond, Chas. 

Boston, was high in his pr: 
nual and was particularly 
the patented plastic bindir 

“T think you have done < 
in compiling so much in 
writes. “The historical art 
the information regarding 

gredients is interesting a 
well as the article by Lion 
store accounting. The ad\ 
prepared and very helpful. 

Dealers Like the . 

Similar comments cam 

Englander, Merck & Co., 
N. J., who sends “congrat 
handsome appearance of 
Annual” and W. F. Becl 
products Co., Chicago, w 


Emergency 
What to Plant When to! 


® You can safely advise your fa 
ested in emergency crop seeds if yo 
starting on page 105 of The Feed ] 
1938. The discussion of forage 
millets, fodder cane, sorghum and 1 


* No matter what your quest 
ingredients, grain, seeds, machine 
accounting — you'll find the answ 
For ready reference — always kee 


Che feed Ba 


“Reference Book of the Feed Industry” 
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certainly accompli-hed a 
this year and upe. much 
ines than I recall nereto- 


rd. dyster Shell Products 
Mo. believes that ““The 
| will be helpful and use- 
ho kas occasion to use it.” 
ary and Streamlined 
Continental Export Co., 
ites: 

that The Feed Bag An- 
traordinary and is stream- 
tempo of the times. We 
y favorable comments re- 
sincerely believe that you 
‘track in giving the indus- 
hat they can use.” 

10nd. Chas. M. Cox Co., 
h in his praise of the An- 
particularly pleased with 
astic binding. 

have done an excellent job 
0 much information,” he 
istorical articles as well as 
‘regarding various feed in- 
teresting and valuable as 
cle by Lionel True on feed 
g. The advertising is well 
ery helpful.” 

s Like the Annual 


ments came from H. H. 
rck & Co., Inc., Rahway, 
ds “congratulations on the 
earance Of The Feed Bag 
W. F. Becker, Cereal By- 
Chicago, who says of the 


Annual: ‘This surely is a swell job, very 
attractive and neatly put together.” 

Comments among feed dealers have also 
been very satisfactory. Carl Orsinger, Wa- 
terloo Mills Co., Waterloo, Ia., reports: 
“T recently spent three days in north- 
eastern Iowa with Ronald Kennedy and 
heard many very favorable comments on 
The Feed Bae Annual.” 

Another to join in the long line of those 
sending congratulatory letters is Frank L. 
Smith, North Carolina Granite Corp., Mt. 
Airy, N.C. H. T. Walden, Corn Products 
Sales Co., New York City sends a letter 
saying “On the whole, we think you have 
done a very good job on this book.” 

E. K. Warner, Archer-Daniels-Midland 
Co., Minneapolis, calls the Annual very 


appropriate and he has placed a copy on. 


permanent file in his office. 

“The Feed Bag Annual is a very attrac- 
tive book, indeed,” writes A. C. Spierling, 
Swift & Co., Chicago. 

D. K. Lange, Virginia-Carolina Chem- 
ical Corp., acknowledges the receipt of his 
copy of The Feed Bag Annual and writes: 

“T want to compliment you on the 
splendid piece of work you have done. I 
am sure you will have many favorable 
comments regarding it.” 

Needed by All Feed Men 


“You surely did a grand job on The 
Feed Bag Annual,” writes Bob Newsome, 
Newsome Commission Co., Minneapolis. 
“Tt is undoubtedly a worth while publica- 
tion and should be in the hands of every 
person connected with the feed industry.” 

M. W. Smith, Fraser-Smith Co., Minne- 
apolis, calls the Annual “a nicely prepared 


“Just What the Industry Needed” 


Readers Maintain 


Crop Seeds 


nto Plant > What to Expect 


- your farmer customers who are inter- 
ds if you will refer to the Seed section 
e Feed Bag Annual Buyers Guide for 
rage crops (including sudan grass, 
mand rape) begins on page 110. 


ur question — about mixed feed, feed 
machinery, equipment, side lines and 
e answer in The Feed Bag Annual. 
ays keep your copy on your desk. 


Bag Annual 


Price, $1.00 per Copy 
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So many letters have come into 
our office during the past month 
that we have found it impossible 
to acknowledge all of them. 

Nevertheless, we greatly appre- 
ciate the reception which is be- 
ing accorded The Feed Bag An- 
nual. Every letter has been com- 
plimentary but many have also 
included suggestions which will 
help us produce a better Annual 
in 1939 and these letters are 
especially welcome. 

The editorial range of The 
Feed Bag Annual covers every 
product or commodity used in or 
sold by the feed trade which in- 
cludes the machines used to 
make feed and the probes used 
to sample grain as well as the fly 
spray which is handled as one of 
many sidelines. 

It’s a big order to know and 
write intelligently about every- 
thing but there are among our 
readers men who do know every- 
thing about certain ones of the 
many items about which we 
write. Consequently, we look to 
these specialists for help. We 
want them to check the listings 
and references which are of spe- 
cial interest to them and to let us 
know what specific improvements 
should be made in The Feed Bag 
Annual Buyers Guide for 1939. 

Every suggestion will be given 
careful attention. Please keep 
the letters coming. 


DAVID K. STEENBERGH. 


publication which contains a lot of valu- 
able information.” 

From C. J. La Fleur, secretary, Kasco 
Mills, Inc., Waverly, N. Y., comes the 
message: “May I compliment you on the 
attractiveness and completeness of The 
Feed Bag Annual.” 

T. M. Stults, Buckeye Cereal Co., Mas- 
silon, Ohio, writes: 

“From the feed ingredient concentrate 
buyer’s standpoint The Feed Bag Annual 
is a very attractive layout and should 
prove beneficial.” 

Joseph A. Huisking, secretary, Charles 
L. Huisking & Co., Inc., New York City, 
sends the following: 

“We should like to compliment you on 
the excellent job you did on the first edi- 
tion of The Feed Bag Annual.” 

Complimentary remarks were also writ- 
ten by Herbert K. Clofine, Philadelphia, 
who handles milk products throughout the 
East. His sentiments are also voiced by 
James Flinn, Blatchford Calf Meal Co., 
Waukegan, IIl., who writes: 

“While I could write at some length tell- 


ing you that I think The Feed Bag Annual 
is splendid, let me just say congratulations 
and that will cover everything.” 

Return Engagement Demanded 


Arthur Towell, president Arthur Towell, 
Inc., advertising merchandising counselor, 
Madison, Wis., expresses the opinion of 
another branch of the feed industry in his 
letter. He says: 

“Let me add my congratulations to the 
many hundreds you must have received 
on The Feed Bag Annual. It is filled with 
excellent reference material; organized in 
an attractive manner and written interest- 
ingly. Now that you have started it you'll 
never be able to let it go. You know, a 
job well done is’ never finished. I’m sure 
all your advertisers and readers will de- 
mand a return engagement year after 
year.” 

Publishers Send Approval 


Congratulations also came from contem- 
poraries in the publishing field who realize 
the service which The Feed Bag Annual 
gives to the feed industry. 

“Congratulations on the fine Feed Bag 
Annual,” writes Warren Anderson, pub- 
lisher of Flour & Feed, Milwaukee. 

From James Anderson, editor, National 
Seedsman, Chicago, comes the following 
communication: 

“We want to compliment you most 
highly on The Feed Bag Annual which 
reached us in the first mail this morning. 
Being in this line of business ourselves, we 
can readily appreciate the effort, time and 
money involved in putting out so compre- 
hensive an edition as this. It will be ex- 
ceedingly useful to the feed manufactur- 
ers, the feed wholesalers and also the feed 
retailers.” 

Commenting on The Feed Bag Annual, 
Feedstuffs magazine said in its April 16 
issue: 

“The Annual is a handsome and valu- 
able reference book. It includes a descrip- 
tion of principal ingredients, mixed feeds 
and specialties, together with a buyers 
guide listing sources of supply for all these 
products.” 

Valuable Reference Book 

Ralph M. Field, president of the Amer- 
ican Feed Manufacturers Association, Inc., 
was enthused about The Feed Bag Annual 
and writes: 

“T think you have done a splendid job 
with this publication. It is a valuable 
reference book for any one who has to 
do with feeds.” 

From Lee Hammett, advertising man- 
ager, Dawe’s Vitamelk Co., Chicago, comes 
the following comment: 

“Every member of our organization 
reading The Feed Bag Annual acclaimed 
it as one of the finest publications of its 
nature ever seen. It is very evident that 
tremendous planning and preparation has 
gone into the making up of this annual— 
and there is no doubt you have rendered 
a real and valuable service to everyone 

(Continued on Page Thirty-eight) 
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Floyd Wilson 


Cur dehydrators in Michigan, Nebraska 
and Colorado will be operating twenty-four 
hours each day commencing the middle of 
May. We harvest our own hay and guaran- 
tee each and every bag rich in carotene and 
green as green paint. 


We also have abundance of Denver Alfalfa 
Sun-cured Meal —vitamized with sunshine. 
We can give you three-day service from our 
warehouse to your plant and ship any grade 
of meal. Our uniform color and texture and 
uniform net weights save you lots of trouble 
and inconvenience. We have been doing 
this for thirty years. 


DENVER ALFALFA MILLING & PRODUCTS CO. 


St. Louis, Mo., and Lamar, Colo. 


Oscar Nelson Bill Nye 
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Feed Manufacturers Will Hear 
Hart, Marsh and Norris 


e French Lick Scene of Meeting June 9-10 


EMBERS of the American Feed 
Manufacturers association and 
their guests will trek back to 

French Lick Springs, Ind., June 9 and 10 
to attend the annual convention of that 
organization at the French Lick Springs 
hotel. This year’s meeting will be the first 
in the Indiana spa since the 1935 con- 
vention. 

For many years the gathering was held 
at French Lick, but 1936 found the asso- 
ciation shifting to White Sulphur Springs, 
Va., and in 1937 Hot Springs, Va., was 
chosen as the site. 

New Ideas in Nutrition 

Shifting the annual session back to the 
Middle West is expected to help boost the 
attendance. In addition, many manufac- 
turers who will be in Milwaukee June 6 
and 7, to attend the Central Retail Feed 
association convention, will use the one 
day in between both conventions to jour- 
ney down to French Lick. 

The convention program promises to be 
one of the most instructive in many years. 
This year the stress will be on new ideas 
in the poultry and dairy nutrition fields 
and, to present recent developments with 
authority, the convention committee has 
obtained the services of two leaders in 
the field. 

Schedule Hart and Norris 

Dr. E. B. Hart, a member of the fac- 
ulty of the University of Wisconsin, is 
scheduled to speak on “New Ideas in 
Dairy Nutrition”. Dr. Hart has done 
some of the most outstanding work in the 
United States in the field of animal nutri- 
tional research and is certain to have a 
message of extreme importance for every 
one in attendance. 

Poultry feeding will also command a 
good share of attention at the convention. 
The latest developments in the poultry 
field will be adequately reported when 
Dr. L. C. Norris, professor at Cornell uni- 
versity, Ithaca, N. Y., mounts the rostrum. 

Dr. Norris has done considerable re- 
search in the field of poultry nutrition and 
will discuss several of his most recent 
findings for the first time at the French 
Lick sessions. 

Many Convention Features 

Another speaker who will have a mes- 
sage of importance is Dr. George H. 
Marsh, supervisor of the division of agri- 
cultural chemistry for the state depart- 
ment of agriculture and industries, Mont- 
gomery, Ala. Dr. Marsh is also president 
of the American Association of Feed Con- 
trol Officials. 

The Seventh World’s Poultry Congress 
will also come in for its share of the spot- 
light. Complete plans for the congress, 
to be held July 28 to August 7, 1939, in 
Cleveland, Ohio, will be presented. 

As an added attraction, the special Ral- 
ston Purina Co. film “Where Chick Life 
Begins” will be shown. 
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DR. L. C. NORRIS 


DR. E. B. HART 


Dr. Norris, professor at Cornell university, Ithaca, N. Y., and a specialist in poultry feeding will be 
one of the featured speakers at the American Feed Manufacturers convention at French Lick Springs. 
Dr. Hart, University of Wisconsin expert in the field of animal nutritional research, is also scheduled 


to talk. 


A report by A. F. Seay, Purina Mills, 
St. Louis, Mo., as chairman of the board 
of the organization, will open the first 
day’s session. Ralph M. Field, president 
of the association, will follow Mr. Seay 
and will outline the accomplishments of 
the organization in the past year and ex- 
plain the program for the coming year. 
The treasurer will also make his annual 
report. 

As has been the custom in past years, 
all convention sessions will be held in the 
morning with the afternoon given over to 
golf for the men and bridge parties for 
the ladies. 

A summary of the success of National 
Feed Week, sponsored by The Feed Bag 
last year, will be presented at the conven- 
tion as part of Mr. Field’s report. In ad- 
dition, members will be given full details 
of the celebration of National Feed Week 
this year and will be told how they may 
cooperate to help make the 1938 event an 
even greater success than in 1937. 


Special Train Service 


Mr. Field is arranging for a schedule of 
train service from the East into French 
Lick whereby transfers will be avoided 
and sleepers will be run direct from the 
eastern territory to the hotel. He is at 
present lining up reservations and whether 
the service can be effected will depend 
upon how many request it. 

Those from the East who plan to attend 
and are interested in arranging through 
sleeper service should communicate with 
Mr. Field immediately. 

Headquarters for the convention, as in 


other years, will be the beautiful French 
Lick Springs hotel. Reservations should 
be made immediately, either direct or 
through the office of the American Feed 
Manufacturers association. Present indi- 
cations point to a record attendance. 


Indiana Convention Dates 
Are Announced - 


Secretary Fred K. Sale, Indiana Grain 
Dealers association, announced recently 
that the mid-summer meeting of the or- 
ganization will be held June 21 and 22 
at Lake Wawasee, Ind. 

The session was returned to Lake Wa- 
wasee again this year at the request of 
the hundreds of members who expressed 
their satisfaction with the meeting held 
there in 1937. 

As in the past, members will be able 
to enjoy all types of outdoor recreation 
at the resort including fishing, swimming, 
boating and golfing. 


@ CHARLES KIESER, general manager, 
Borden Co., New York City, has been 
forced to remain away from the office at 
recent intervals due to illness. His many 
friends in the industry wish him a speedy 
recovery. 


@ ALBERT LEA FOOD PRODUCTS 
CO., Albert Lea, Minn., was destroyed by 
fire with a loss estimated at $150,000 
April 9. The company manufactures flour 
and buttermilk products. 
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@ LEE PINCUS, Amalgamated Trading 
LTD., 62 William street, New York, N.Y., 
is being especially liberal in his price quo- 
tations these days. The reason is the 
arrival of a baby girl on April 24. Mother 
and daughter and Lee are doing nicely. 


@ C. M. PATTY, Hamlet Grain & Feed 
Co., Hamlet, Ind., has purchased the Be- 


ve Grain & Feed Co. elevator, La Crosse, 
Ind. 


@ GLEN GARTEN has leased the eleva- 
tor owned by Bruce Haycock, Sims, Ind. 
He will operate under the name of the 
Garten Grain Co. 


@ PUGH MILLING CO., Caldwell, Oh‘o, 
was recently destroyed by fire of unknown 
origin. The loss was estimated at $50,000. 


Tests Show 


Real Value 


Of Cod Liver Oil 


(Continued from Page Twenty-three ) 


mendation was made that the bone ash of 
the chicks receiving the cod liver oil 
should be at least 30 per cent higher than 
that of those receiving the basal ration 
without any added vitamin D supplement. 
This eliminated, to some extent, those 
variations not yet under control. 
Throughout these intensive investiga- 
tions to establish an accurate method of 
assay for vitamin D, using either rats or 
chicks, many sellers of cod liver oil stated 
that their product contained a certain 


STRENGIN 
‘STABILITY 4 


Dawe's 


nelk 


VERIFIED VITAMINS 


DAWE'S 
Vitamelk Base 


is VITAMELK*, plus 
other valuable ingre- 
dients. VITAMELK is 


Like Automobiles | MP P R 0 ¥ E 


From Year to Year 


Since 1920, Science has brought many new devel- 
opments and much new knowledge in nutrition. 
The feed industry has made big and fast strides— 
and the feed man has had to 
“be on his toes” to keep pace 


... especially in the vitamin 
field. 


— Are you making full use 
of this newer knowledge? 


Do as hundreds of VITAMELK 
Feed Mixers have done. Tie 


the original concen- 
trated all-vitamin 
foed, supplying rich 
amounts of ALL THE 
VERIFIED VITAMINS 
— A-B-C-D-E-B»(G)-B,- 
B,-K-Filtrate Factor, 
Anti-Gizzard Erosion 
Factor. 


up with progress! Be the out- 
standing and up-to-date feed 
concern in your territory. 
Write today for complete facts 
on how Dawe’s VITAMELK 
brings your feeds and feeding 
facts right up to the minute. 


DAWE’S VITAMELK COMPANY 


DIVISION OF DAWE'S PRODUCTS COMPANY 
4800 South Richmond 


Chicago, Illinois 


You are cordially invited to visit us at the Central Retail 
Feed Association convention at Milwaukee, June 6 and 7. 
Make your plans now to attend. 


number of vitamin D units. This was 
not at all definite in meaning, as some as- 
says were based on old methods, and 
others on methods that were being tried 
out during the process of evolving a meth- 
od of assay for the United States Phar- 
macopoeia. None of these was official, as 
the release of the pharmacopoeial method 
had not yet been made. 

Cther experimental work which had 
been carried on indicated that there were 
cases where the same number of U.S.P. 
units in two different vitamin D bearing oils 
did not give corresponding results with 
chickens. This led to the fact that it would 
be absolutely necessary to evolve some 
method whereby chickens should be the test 
animals for those products that were in- 
tended to be used for poultry. 

Determining Chick Units 

At this time the United States Pharma- 
copoeia came out with the official method 
of assay for vitamin D in terms of U.S.P. 
units, and made available a standard ref- 
erence sample with an established poten- 
cy. This gave, for the first time, an op- 
portunity to make a direct comparison of 
any unknown material with an established 
standard. 

Certain slight changes were made in the 
details of previous methods of testing 
vitamin D carriers on chickens, and the 
present method is one that seems to have 
answered all previous faults which were 
due to variation of results among different 
experimentors. 

Outline of Method 

In brief, the method is controlled as 
follows: There is a definite basal ration 
which is always constant in composition, 
and a direct comparison is made between 
an unknown material and the standard 
sample of cod liver oil. The details of the 
test are definitely established as to pre- 
paring the bones for ashing, the removal 
of the moisture and fat, and the tempera- 
ture of ashing. The test is conducted by 
running concurrent feedings of the basal 
ration without any added vitamin D, the 
basal ration with definite amounts of the 
standard reference sample, and the basal 
ration with definite amounts of the mate- 
rial under investigation. The time of run- 
ning the test has also been shortened to 
a three-week period. The final results must 
show definite leg weakness with the basal 
ration alone. There must be some level 
of the unknown material that gives com- 
parative results with a certain level of the 
reference sample. With these data, it is 
a simple matter to calculate the exact val- 
ue of the material. Values determined in 
this manner are called A.O.A.C. chick 
units. 

At the present time, some states make 
it obligatory to mark a vitamin D carrier 
that is to be used for poultry, in terms of 
A.O.A.C. chick units. This is due to the 
fact, previously mentioned, that the U.S.P. 
units do not necessarily mean a corre- 
sponding value for chickens. 
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S3ooth Re-elected President 
Of Western Association 


} ONALD C. BOOTH, Piper Grain & 
=X Milling Co., Cedar Rapids, Ia., was 
re-elected president of the Western Grain 
& Feed Dealers association at their annual 
convention held in Des Moines, May 2 
and 3. 

Sam Eastlack, Shaller, was elected vice 
president to succeed William C. Walker, 
Walker Grain Co., Ogden. Ron Kennedy 
was re-elected secretary-treasurer and Jack 
Westerfield was again named field secre- 
tary. 

Three directors were elected for terms 
expiring in 1941. They are: G. W. Spur- 
geon, Galva; Pirl Bourret, Ft. Dodge, and 
Art Murray, Bancroft. One other change 
was made in the board of directors when 
Mr. Walker, former vice president, took 
Mr. Eastlack’s place among the directors 
whose terms expire in 1940. 

After president Booth’s report had 
opened the first day’s session, Dr. Carl 
Drake, state entomologist, Iowa State col- 
ilege, Ames, talked on “The Coming 
Grasshopper Outbreak.”’ Clarence Henry, 
educational director, Chicago Board of 
Trade discussed “The International Situ- 
ation in Grain” to close the first morn- 
ing’s meeting. 

In the afternoon of the first day, those 
in attendance heard four interesting speak- 
ers. Ralph Sprague, president of the Inde- 
pendent Feed Dealers of Iowa, discussed 
the honor roll system of merchandising. 
The Nebraska itinerant law was explained 
by Phil Runton, Lincoln, Neb., secretary 
of the Nebraska Lumber Dealers associa- 
tion. 

From Kansas City came Walter Scott, 
secretary of the Kansas City Board of 
Trade to speak on “Transportation and 
the Grain Trade”. Claude Wickard, direc- 
tor, North Central division of the AAA, 
concluded the first day’s program with a 
discussion of “The Trade’s Place in the 
New Farm Program.” 

That evening the annual banquet was 
held. Jim Mullaney, Sioux City, served 
as toastmaster. 

The convention closed with a morning 
session on the following day at which 
four prominent speakers were featured. 
Harry Irwin, chemist at Iowa State, talked 
on “Feed and Seed Law Enforcement,” 
Otto Bast, Minneapolis and president of 
the Grain and Feed Dealers National as- 
sociation discussed “National Affairs”; R. 
H. Porter, director of the Iowa State col- 
lege testing laboratory reported on “Seed 
Cleaning and Disease Control”; and Dr. 
T. W. Schultz, head of the department of 
agricultural economics, Iowa State, spoke 
on “Economic Trends and What They 
Mean to the Grain and Feed Business.” 

Tours through local plants were con- 


ducted on the final afternoon of the ses- 
sion. 


@ VALPARAISO FEED STORE, Val- 
paraiso, Ind., was recently remodeled and 


furnished with new equipment. Elden 
Kuehl is the proprietor. 
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@ E. J. LOCKWOOD, proprietor of the 
mill bearing his name in Milan, Ohio, cele- 
brated his twenty-fifth year in business 
April 10. The mill was known as Allyn & 
Lockwood until 1925 when Charles Allyn 
retired and Mr. Lockwood purchased his 
interest. 


oe 


@ SHARPESVILLE GRAIN CO,, 


Sharpsville, Ind., recently installed a new 
feed mixer. 


oe 


@ HARRY B. STEWART, well-known 
grain feed and lumber man in Chariton, 
Ta., recently died of pneumonia. He was 
70. 


M. W. Thatcher, Jr., Joins 
Froedtert Concern 


M. W. Thatcher, Jr., joined the Froed- 
tert Grain & Malting Co., Inc., Milwaukee, 
May 15, in the capacity of grain buyer. 
Mr. Thatcher  suc- 
ceeds A. E. Bush who 
resigned. 

Born in Chicago, 
Mr. Thatcher has 
worked in Minneapo- 
lis for the past 13 
years. He started on 
his first grain job with 
the Quin-Shephardson 
Co. in 1925 and then 
worked for the Farm- 
ers National Grain 

Corp., which took 
M. W. THATCHER, JR. the 
Shephardson Co., in 1930. 

In 1937, Mr. Thatcher affiliated himself 
with the Bunge Elevator Co. He is 30 
years of age, married and the proud fa- 
ther of three girls, including one set of 
twins. 

An ardent baseball fan, Mr. Thatcher 
follows the activity of the Chicago White 
Sox with avid interest. 


@ SIMON SCHWABENLANDER, own- 
er of the Hilbert Elevator, Hilbert, Wis., 
has purchased the Theodore Runte eleva- 
tor, Hilbert. Mr. Schwabenlander will take 
possession of the Runte property June 1 
and will continue to operate both estab- 
lishments. 


B. T. Manard Meets Death 
In Auto Accident 


B. T. Manard, president of the Man- 
ard Molasses Co., New Orleans, La., was 
killed April 30 in an automobile accident 
in the southern city. Mr. Manard was 
returning home from the Boston club 
when his car hit a curb and turned over. 

He was rushed to the hospital but died 
shortly afterward. Mr. Manard was one 
of the best known men in the molasses 
industry and counted among his friends 
persons from all over the United States. 

Mr. Manard’s 21-year old son, John P. 
has taken charge of the business. John 
is at present a student at Tulane univer- 
sity and will be graduated in June. 

STEUL OPENS OFFICE 

E. K. Steul, formerly with Penick & 
Ford, Ltd., Cedar Rapids, has opened an 
office in Madison, Wis. under the name 
E. K. Steul Co. 

Mr. Steul will represent a full line of 

manufacturers of feed ingredients and 
handlers of corn and oats. His office is 
at 1 West Main Building in that city. 
@ APPLE RIVER MILL CO., Clear 
Lake, Wis., has purchased the Brooks Mill- 
ing Co. feed plant, Minneapolis, Minn. All 
manufacturing operations will be carried 
on in Minneapolis and the Clear Lake 
property will be operated as one of the re- 
tail stations which the firm maintains in 
Wisconsin and Michigan. 


@ CARL G. ORSINGER, Waterloo Mills 
Co., Waterloo, Iowa, completed his twen- 
ty-sixth year in the flour and feed business 
May 1. He has been one of the leaders 
in the industry and his many friends offer 
sincere congratulations on his fine record. 


Prominent Speakers Feature 
Northwest Meeting 


Prominent speakers from all branches 
of the industry featured the sixth annual 
convention of the Northwest Retail Feed 
association held May 9 and 10 at the Hotel 
Nicollet, Minneapolis, Minn. 

The convention attracted a large turnout 
of dealers who displayed a great deal of 
interest in the messages the speakers had 
to offer. Charles H. Van Horssen, head of 
the commercial feed department, General 
Mills, Inc., spoke on the value of being 
“advertising minded” and pointed out the 
danger of not doing the proper amount of 
advertising. 

Tom G. Dyer, sales manager, Sargent 
& Co., Des Mo‘1e3, Ia., gave an interest- 
ing talk on how to deal with competition 
in the feed industry. George Ghostley, op- 


erator of a poultry establishment, Anoka, 
Minn., discussed what a poultry man ex- 
pects in the way of cooperation from a 
feed dealer. Mr. Ghostley operates a 150,- 
000 capacity hatchery. 

Dr. W. E. Peterson, Extension Division 
of the University of Minnesota farm, also 
spoke and gave the feed dealers present a 
thorough quiz on dairy feeds and feeding. 
Possible legal steps to curb roving truck 
competition were discussed by Herbert F. 
Horner, a practicing attorney in Minne- 
apolis. 

Otto F. Bast, president of the Grain & 
Feed Dealers association, rounded out the 
sextet of important speakers. He talked 
on recent federal legislation which affects 
the grain and feed dealer and explained 
the effects of the 1938 Farm Act. 
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Prominent Speakers to Address 
Central Convention 


(Continued from Page Twenty-one) 


sert, brewmaster, of the Blatz Brewing Co., 
will again be hosts to the convention dele- 
gates at an “Old Heidelberg” stag lunch- 
eon, with entertainment and refreshments, 
on Tuesday afternoon. The party will be 
held at the brewery. 

A golf tournament is also being arranged 


for Tuesday afternoon. The committee in 


charge includes John Haertel, chairman, 
George LaBudde and A. D. Bennett, all 
of the Milwaukee Grain & Stock exchange. 

In addition to the merchandise gifts at 
the banquet, 15 feed men will return 
from the convention with cash awards 
totaling $100.00. Ten five dollar ($5.00) 
bills will be presented at the business 


After the Plow, WHAT? 


O GOOD FARMER will risk untested 
seed in fields that cost so much 
sweat to prepare. In the same way, no 
good feed merchant will stake his hard- 
earned good name with any product 
that is not a tested leader in its field! + + » 
In preparing your business for the big 
year ahead, consider a line of proven 
merchandise which hasn’t failed in 
almost half a century to bring in a big 
crop of profit dollars to both feeders 
and dealers. Farm-tested, store-tested 
Purina stands ready to help you plow a 
straight furrow to new customers and 
profits. Call in your Purina Man today! 


PURINA MILLS 
923 Checkerboard Square, St. Louis, Mo. 


meetings on Monday and five ten dollar 
($10.00) bills at the meeting Tuesday 
morning. 

The annual business meeting of the cor- 
poration will also be held Tuesday morn- 
ing. Three directors will be elected. Di- 
rectors whose terms expire this year are 
Roland Reinders, Elm Grove, Wis.; 
George A. Schlegel, New London, Wis.; 
and H. L. Krueger, Forest Junction, Wis. 

The Salesman’s club will meet Tuesday 
morning June 7 at an “eye opener” break- 
fast at the hotel. New officers will be 
elected. All members are urged to attend 
since a special treat is in store for them. 

Herman Deutsch, Deutsch and Sickert 
Co., will preside as president. 


T. L. BEWICK 


Mr. Bewick, Wisconsin state 4-H Club leader, 
will be presented a Central Retail Feed association 
achievement pin and certificate for his fine work 
in the 4-H movement. F. B. Swingle, editor of the 
Wisconsin Agriculturist and Farmer, Racine, will 
make the presentation. 


@ BEN LEVY, owner of a feed business 
in New Haven, Ind., recently entertained 
500 of his customers at a party given in 
the local theater. Mr. Levy, who has been 
in business in New Haven for over 31 
years, found that 75 per cent of his guests 
were farmers. In a special film Mr. Levy 
thanked his customers for their patronage. 


@ THE PILLSBURY elevator of the 
Andrews Grain Co., Minneapolis, Minn., 
was destroyed by fire April 21. The loss 
was estimated at $500,000 since over 400,- 
000 bushels of grain were stored in the 
13-story elevator. 

@ J. E. HINES, Cresson Flour & Feed 
Mill, Cresson, Pa., recently went to Flori- 
da for a vacation of several months. Ed- 
ward Hines, a son, is in charge of the 
business during his father’s absence. 

@ HARWEIN FEED & FUEL CO., Long 
Island, N. Y., lost its grain and storage 
warehouses in a recent fire. The fire, which 
was of undetermined origin, also destroyed 
three trucks. 


@ R. C. FRETZ has sold‘his feed and 
hatchery business at Waterloo, Ind., to the 
Waterloo Farmers Equity Exchange. Mr. 
Fretz will serve as manager and president 
of the new corporation. 

@ CUMBERLAND MILLING CO., 
Cumberland, Md., discontinued opera- 
tions May 1 by vote of the stockholders. 
The mill was the oldest business in that 
city. 


@ CANTON FEED MILL, Canton, 
Minn., has installed a new mill. It is op- 
erated by C. Kingsbury. 

@ URA W. SEEGER elevator, Hedrick, 
Ind., which was recently destroyed by fire, 
is being rebuilt. 
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Step With Times Helps 


Max Grain Co. Prosper 


e Indiana Dealer Enjoys $125,000 Annual Sales 


NE of Indiana’s most successful 

( ) commercial feed retailers is Vesper 
E. Edrington, operating in Lebanon 

as the Max Grain Co. He has been in 
business nine years, distributing two lines 
of commercial feed, one nationally-adver- 
tised. In addition, he handles seeds, hard- 
ware, coal, electrical supplies, tires, paint, 
grain, fencing, gasoline, and oil—a sort of 
one-stop station for Boone County farmers. 

Mr. Edrington has built up a sales vol- 
ume of $125,000 annually. Naturally, a 
business of that size, rating as a real serv- 
ice institution in a city of almost 7000, 
in one of the best agricultural counties of 
the cornbelt, cannot be explained as an 
accident. Something is responsible and in 
this case the answer is “modern merchan- 
dising”—keeping step with the times in 
salesmanship. 

Employs Seven Persons 

Seven people are regularly employed in 
the business, which includes grinding and 
mixing facilities, the operation of four 
trucks, taking care of the trade, and man- 
aging the office. All around Lebanon is 
level farming country, with general grain 
farming, and a fair share of poultry and 
dairy activities. When Mr. Edrington en- 
tered the commercial feed business he 
studied the proposition, learned how to 
present the claims of such feeds to pros- 
pective customers, how to efficiently co- 
operate with his feed manufacturers. Busi- 
ness gradually grew. 

Mr. Edrington is a firm believer in per- 
sistent, consistent, intelligent newspaper 
advertising. He also uses handbills, pen- 
cils, calendars, and any other method 
which promises results. No manufactur- 
er’s printed folders and other literature 
gather dust and flyspecks in the Max 
Grain Company office. It is mailed out to 
the better class of farmers or distributed 
personally where it will do good. This 
feed merchant is firmly convinced too, of 
the worthwhileness of getting farmers to- 
gether in meetings of an educational and 
entertaining nature. 


Sponsors Motion Pictures 

‘My pick is the educational motion pic- 
ture show,” he declares. ““We have spon- 
sored three of them in collaboration with 
our feed manufacturer with an average 
attendance of 200 persons, and I can say 
that in every way the results were good. 
Such meetings are sure to point the dealer 
the way to more commercial feed sales but 
it is highly important that he follow up 
these meetings with personal calls as soon 
as possible.” 

Mr. Edrington is also convinced of the 
value of live display in the retail feed 
store. Nothing, he feels, is better to ac- 
tually demonstrate the superiority of com- 
mercial feeds. At present, he has on dis- 
play, eating and growing on his brand of 
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feeds, some very thrifty baby chicks, a 
calf, pigs, and a battery or two of laying 
hens. All this runs into work but the 
dealer who is enthusiastic about his feeds 
and what they will do under practical 
feeding conditions finds it mighty profit- 
able work. 

Mr. Edrington feels that he has the 
goodwill of the county agent and the farm 
organizations. All seem inclined to co- 
operate for the good of all the farmers 
and of the community as a whole. In his 
county, the 4-H Club is very popular. Mr. 
Edrington is in hearty sympathy with this 
work and all other efforts to foster a more 
progressive and intelligent rural citizen- 


ship for the future. His feed manufactur- 
er has provided special uniforms for club 
boys and girls feeding their brand of feeds. 

Throughout the country, shabby feed 
stores and mills are too common. Fre- 
quently, their proprietors attempt to justi- 
fy this by saying: “We don’t have to ‘doll’ 
up. Everybody knows us!” 

Mr. Edrington declares this to be false 
philosophy. He says: “Good appearance 
is highly important. Especially, all feed 
store fronts and all trucks should be kept 
well-painted. Nothing is more certain to 
attract favorable attention. In every phase 
of store management it pays to remember 
constantly that cleanliness always pays.” 


Liethens Head 


for Milwaukee 


The Central Retail Feed association convention in Milwaukee is the goal of the five Liethen brothers 
pictured here on their tandem bicycle. They are all associated with the E. Liethen Grain Co., Appleton, 
Wis., and have made reservations for a parking space for their bicycle at the Schroeder hotel, site of 
the convention June 6 and 7. Ready to do some fancy pedaling (left to right) are Robert, Al, Andy, 


Hank and Frank Liethen. 


ASSOCIATION OFFICER RETIRES 


Louis F. Brown has tendered his resig- 
nation as executive secretary and treasurer 
of the Mineral Feed Manufacturers asso- 
ciation, Chicago. He resigns after a tenure 
of five years. 

For more than 30 years Mr. Brown has 
been interested in the feed industry, serv- 
ing for 13 years as chief of the fertilizer 
and feedingstuffs bureau of the department 
of agriculture of New York state. He was 
formerly secretary of the American Feed 
Manufacturers association for 20 years 
prior to his resignation in 1933. 

Mr. Brown’s resignation will become ef- 
fective within 30 days after which he in- 
tends to retire to his home in New York 
state for the summer and later establish 
a residence in Florida. 


POSTPONE CARGILL HEARING 


A postponement until May 16 has been 
granted Cargill, Inc., in its complaint ac- 
tion against the Chicago Board of Trade, 
Dr. J. W. T. Duvel, chief of the commod- 
ity exchange administration announced 
April 13. 

The hearing on the action was originally 
scheduled for April 18, but was postponed 
at Cargill’s request. 

@ STEUSSY FEED STORE, Belleville, 
Wis., has added a half-ton feed mixer to 
its equipment. 


@ PAUL PITTS, Sunset Feed & Grain 
Co., Buffalo, N. Y., had cause for rejoic- 
ing March 29. On that day Mrs. Pitts pre- 
sented him with a healthy baby daughter. 
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CHEMURGIC COUNCIL 

The National Farm Chemurgic Council 
held its Fourth annual conference April 
25 to 27 in Omaha, Neb. Soybean oil meal 
was one of the principal topics of discus- 
sion. Those who spoke on this subject 
included J. W. Hayward, Archer-Daniels- 
Midland Co., Minneapolis; E. E. Roque- 
more, Allied Mills, Inc., Chicago, and E. S. 
Dyas, Iowa State college, Ames, Ia. E. F. 
Johnson, Ralston Purina Co., St. Louis 
and president of the National Soybean 
Processors association, was also listed 
among the speakers. 


@ RED CEDAR ALFALFA MILL, Wil- 


liamstown, Mich., has installed a new 
$20,000 dehydrating plant. 


TRADE MARK 


REG 
U.S. DAT. OFF. 


VITAND is a Cod Liver Oil 
Concentrate, containing a min- 
imum of 3000 USP units of 
Vitamin A and 400 AOAC 
chick units of Vitamin D per 
gram. Its uniformity and po- 
tency is insured by strict plant 
continuous 


supervision and 


biological control. 


Vitand also calls attention to 
the locations of its distributors 
... giving the feed manufac- 
P.D.Q. 


turer a 


supply. 


source of 


@ E. C. KIEKHAEFER has been named 
chief of the Stearns Magnetic Mfg. Co., 
Milwaukee, Wis. Mr. Kiekhaefer started 
with the Stearns concern as a draftsman 
and finally became superintendent of the 
plant. In his new position, Mr. Kiekhaefer 
will have charge of research and devel- 
opment work. 


@ J. FRANK SMITH, Chicago, has been 
named manager of the new Allison Feed 
Milling Co., Cherokee, Ia. Formerly asso- 
ciated with the Albert Dickinson Feed Co., 
Chicago, he has had 24 years’ experience 
in the feed milling business. 


@ SAUNDERS MILLS, manufacturers 
of alfalfa meal, Toledo, Ohio, was com- 
pletely destroyed by fire recently. 


King Brothers, Philadelphia 
Jesse C. Stewart Co., Pittsburgh 


North Jackson Supply Company, 
North Jackson, Ohio 


V. E. Herter Co., Dayton, Ohio 


Cortright Milling Company, 
Homer, Mich. 


Michigan Feed & Grain Company, 
Detroit 


Sam Kraus, Fort Wayne, Ind. 


Farley Feed Company, Janesville, 
Wisc. 


Independent Feed Dealers’ Alliance, 
Minneapolis, Minn. 


Also Warehouse Stocks at: 
INDIANAPOLIS, IND. 
—and at NAPTHOLE, INC., BOONTON, N. J. 


CHICAGO, ILL. 


LANSING, MICH. 


Tide Furnishes Power 
For Perkins Mill 


(Continued from Page Seventeen) 


a sharp skirmish the Indians were put to 
flight. 

Tide mills in themselves are now so rare 
along the Atlantic coast as to attract at- 
tention. The majority of them that start- 
ed handling grain alone later became com- 
bination grist and sawmills, and when the 
farmers stopped bringing in corn eventu- 
ated into straight lumber mills. 

Not so the Perkins tide mill. It started 
as a grist mill and it has never been any- 
thing else in all the 189 years of its opera- 
tion. More of a feed mill today, it still 
grinds corn and wheat when demanded. 


WISCONSIN 


Ernest Westendorf and Oscar Rauch 
have launched the Arcade Feed Co., Janes- 
ville. 

Adolph Strohbusch and Stanley Qualle 
have purchased the Jones Feed Co., Cam- 
bridge. 

Jerome’s Hatchery and feed store, Rice 
Lake, has purchased the stock and business 
of the New Richmond Roller Mills at 
Barron. 

Forest feed mill, Rice Lake, recently 
burned to the ground. 

P & G Poultry Co., Racine, has opened 
a branch store in Burlington. 


ILLINOIS 


John A. Larson and Joe E. Bennett have 
established the Home Feed Co., Rock- 
ford. 

Ed Swope has opened a feed store in 
Mt. Sterling. 

Cecil Pumphrey has leased mill equip- 
ment from Gus Dillman, Yale. 

Harry Dollins, Mt. Vernon, has opened 
a new feed store in Fairfield. 

Dry Molasses Feed Co. has been incor- 
porated in Chicago. Incorporators are A. 
P. Hunt, G. L. Jacobi and R. P. Hunt. 

A. W. Alderson has opened a feed and 
dairy store in Waverly. 

Claude Craver has purchased the Bow- 
ton feed store, Abingdon. 

R. B. Stoddard is constructing a seed 
room and seed cleaning room in his plant 
at Minonk. 

Caldwell Seed Co., Evanston, has moved 
to a newer and larger location. 

Frank Lasley has opened a feed and 
seed store in Mounds. 

Piper City has been chosen as the site 
of the new seed plant to be erected by the 
Ford County Improvement association. 
@ CLETUS S. CASPER will open a 
grinding mill and feed store in Cullum. 
Ill., in the near future. 


CHICK HATCHINGS UP 


Production of baby chicks by commer- 
cial hatcheries in March was 5.2 per cent 
above that of the same month in 1937, a 
report by the Bureau of Agricultural Eco- 
nomics indicates. Reports from 479 hatch- 
eries showed that the output in March ap- 
proximated 22,262,449 chicks and was the 
second largest production for any March 
in the history of the hatchery industry. 
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Des Moines Valley Hatchery Does 


All-Year Business 
e Produces 100,000 Chicks Annually 


is the slogan of the Des Moines 
Valley Hatchery, Boone, Iowa. 
Manager Earl E. Baron considers that 
quite a matter-of-fact procedure. Business 
peaks of course come in the spring and 
summer when the hatcheries are in full 
operation, but there is also a good demand 
for fall-hatched chicks in September and 
October. 
“We find that personal calls on the 


66 O PEN for business the year round” 


Earl E. Baron, manager of the Des Moines 
Valley Hatchery, Boone, Ia., is shown above as he 
inspects batteries of young chicks in his plant. 


farmers bring in the best results in selling 
feed, both for chickens and hogs,” says 
Mr. Baron. “This combined with a free 
poultry health service is helpful. 

“We make it a point to sell an order 
of chick feed, especially the starter feed, 
when we book the order for chicks. Feeds 
for older chicks are then sold as a follow- 
up. Almost 98 per cent of our customers 
take feed starter and follow up with feed 
of balanced rations when they order their 
chicks.” 

Mimeographed letters periodically issued 
with helpful advice on raising chicks is 
another activity. To quote at random 
from one letter, Mr. Baron says: 

“To start, do not sprinkle feed around 
in piles or on paper plates. Instead, pro- 
vide plenty of feeder space and fill them 
to the brim. Remember you are receiving 
husky healthy chicks with a good appetite, 
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and if you provide at least eight feet of 
feeding space and one good-sized waterer 
for each 100 chicks, they will have their 
fill and be off to a good start within 24 
hours. 

“Keep in mind the biggest common 
faults that often take the profit out of 


on your methods and correct these faults 
every now and then.” 

The Des Moines Valley Hatchery pro- 
duces 100,000 chicks annually in 14 incu- 
bator units holding 2,950 eggs each. It is 
conducted in connection with the Des 
Moines Valley Produce Co., where farmers 


poultry raising are, overcrowding, lack of naturally bring in eggs throughout the 
feed and lack of feeding space. Check up year, and market their full grown chickens. 


IT'S EASY TO WEAN 
PIGS IVITH STERLING 
—~ PIGANDHOG 
BALANCER! ? 


Push the Feed that Makes 
1 PRIME PORK FASTER! 


@ There are profits ahead for the dealer who pushes Northrup, King & 
Company’s cating Pig and Hog Balancer! First, it will help farmers to 
wean their spring pigs safely, without 


loss of body weight; next, it will help 

Radio Wi il K CCP them to bring their pigs to market 
: weight more quickly and at a lower cost. 
Selling All Summer Pigs like to switch to Sterling Pig and 
@ Northrup, King’s Almanac of the Hog Balancer because it is a rich, satis- 


Air, featuring Clellan Card and his fying and appetizing feed. They gain 


jokes, is on the air selling feeds and 
seeds every weekday morning over Sta- faster when Sterling is used with farm 


tion WCCO. It will be on the job grains because it is a carefully balanced 
right through the summer, building concentrate of the finest proteins, min- 


volume for the wide awake dealers who 
feature Northrup, King products. Stock erals and vitamins. Profit by selling 


the line farmers are asking for. Be a Sterling Pig and Hog Balancer from 
Northrup, King dealer! start to finish! 


NORTHRUP, KING co. 


Minneapolis, Minnesota 
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e MOLASSES 


Direct from the Tropics 
New Standard of Quality 


Our Sources of Supply Guarantee You 
an Average of 52% Total Sugars 
Minimum 42° Baume. 


Write Us for Delivered Prices 


AMALGAMATED TRADING, LTD. 
62 WILLIAM STREET NEW YORK, N. Y. 


a(. (cum ( com ( 


CAPITAL FLOUR MILLS, pay 


QUALITY FLOURS...QUALITY FEEDS 


Let Us Include ; 


Minnesota Girl Flour 
OR 


Goodbread Flour 


In Your Next Car of 


QUEEN WHEAT FEED—CHEROKEE PURE BRAN € 
CHEROKEE MIDDLINGS—MIDDOG MIDDLINGS 


WIRE US FOR PRICES 


Offices: Corn Exchange Bldg., Minneapolis, Minn. Mills: St. Paul, Minn. 


GIN 


Welcome to Milwaukee 
Central Retail Feed Dealers 


Ouvr entire organization is lending its full support to the success 
of your annual convention, June 6 and 7. We want you to visit our plant 
in Milwaukee and inspect our modern laboratory. We will furnish - 
transportation to our plant and back to the hotel. You and your friends 


are invited to visit us at Parlor H on the fourth floor of the Schroeder 
hotel. 


THE NITRAGIN CO., Inc. — MILWAUKEE, WIS. 
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California Association 
Elects Warren 


E. R. Warren, Warren & Enos, San 
Francisco, Cal., was elected president of 
the California Hay, Grain and Feed Deal- 
ers association at its convention held in 
Los Angeles, April 21 to 23. J. B. Clay- 
pool, Claypool & Co., San Bernandino, was 
elected vice president for the ensuing year. 

Those named to the board of directors 
include: H. C. Hazlett, M. Vonsen & Co.. 
Petaluma; G. G. Steere, Fernando Milling 
& Supply Co., Van Nuys; W. K. Jansen, 
El Dorado Oil Works, San Francisco; H. 
N. Laine, Globe Grain & Milling Co., Los 
Angeles; Norman West, J. S. West Co., 
Modesto; Dewey Wells, J. B. Heishell & 
Co., Tulare; Chester Ambler, Ambler 
Grain & Milling Co., San Gabriel, and 
Ralph Boone, F. C. Silverthorn & Son, San 
Diego. 

The convention adopted eight points for 
a program of action for the coming year. 
These were: 

1. A direct appeal from Retailers ad- 
dressed to all classes of Wholesalers to 
spread the doctrine of decent resale prices 
on mashes, grains and concentrates, suit- 
able to fit local conditions. 

2. Investigate the possibility of chang- 
ing the present feed registration to a feed 
license, without increased cost. 

3. Request both mills and retailers to 
immediately tighten up on general trade 
and consumer credit risks. 

4. The retail division recommended the 
adoption of the following definition for a 
legitimate feed retail dealer: 

“The definition of a retail feed dealer 
shall be: Such dealer shall have a license 
from the state of California. He shall 
have an established place of business 
open to the public during usual business 
hours, for each business day, in which he 
shall carry a stock of feeds, and he shall 
be actively engaged in the business of sell- 
ing these feeds—and whose major interests 
must be in retail merchandising.” 

5. Restate the policy adopted in the fair 
trade resolution last year to support those 
wholesalers who protect the retail feed 
dealer, and actively cooperate with the 
proposed retail program. 

6. Keep up-to-date the wholesaler honor 
roll. 

7. Resale resolution and fair trade act. 

RESOLVED: That the retail feed deal- 
ers of the state of California, both mem- 
bers and non-members of the California 
Hay, Grain & Feed Dealers association, 
will buy all grains, both whole and manu- 
factured feeds, fertilizers, insecticides, 
seeds, bags, stock and poultry supplies, 
etc., from wholesalers selling to retailers 
only, who buy for resale purposes. 

8. Concentrate on district committees. 
@ FREDERICK A. STORMENT, 65, 
president, Storment Coal and Feed Co., 
Salem, Ill., recently passed away. Funeral 
services were held April 27. He had been 
in business in Salem for the past 35 years. 
@ NORWOOD MILL, Norwood, Minn., 
has opened a new feed plant at Hamburg, 
Minn. A feed grinder, mixer, sheller and 
corn cracker have been installed. 


THE FEED BAG — May, 1938 


if 
4 
U 
I 
| 
7 NM 
™ 
A} 
Je 
i 
| 
1 
1N 
oo 
- 
e 


HOT BOXES 
COST MONEY 


MODERN METHODS OF 
LUBRICATION CUT 
LABOR and OIL COSTS 
and PREVENT FIRES and 
SHUT-DOWNS FROM 
HOT BEARINGS. 


Ask your “Mill Mutual’’ Insurance 
Office for full Particulars. 


Mutual Fire Prevention Bureau 
Department of 
Association of Mill and Elevator Mutual 
Insurance Companies 
230 East Ohio Street, Chicago, Illinois 


Limestone 


Calcium Carbonate 
for Feed Mixing 


U.M.C. Calcium Carbonate 
comes from our Weeping 
Water, Nebraska deposit. 
Pure white—Not off color— 
Over 98% Calcium Carbonate 
—Ground to your specifica 
tions. Submit your samples 
for prices. 


United Mineral Products 


Company 
Omaha, Nebraska 


Sheet Metal 
Equipment for 


FLOUR MILLS 
GRAIN ELEVATORS 
FEED PLANTS 

SEED HOUSES 

MALT HOUSES 
BREWERIES 

and other industrial plants 


Fire and Dust Proof Removable Section 


ELEVATORS 


SPIRAL CONVEYORS AND BOXES 


COMPLETE ELEVATING, CONVEYING 
AND DUST COLLECTING SYSTEMS 


BURMEISTER CO. 


MILW AUKEE WISCONSIN 


CENTRAL FEED DEALERS 


WELCOME 
YOU 


W HEN you attend the annual Central 
Retail Feed Association convention in Mil- 
waukee, June 6 and 7, be sure to visit us in 
Parlor “A” 4th floor at the Schroeder Hotel. 


BREWER’S DRIED GRAINS 
MALT SPROUTS 
GENERAL MILLFEEDS 
HAY OF ALL KINDS 


Wisconsin Distributors for 
STALEY’S CORN GLUTEN FEED 
STALEY’S SOYBEAN OIL MEAL 
NORGE PURE COD LIVER OIL 
BIG CHIEF MEAT SCRAPS 
PREMIER PEAT MOSS 


DEUTSCH & SICKERT CO. 


741 N. Milwaukee St. Milwaukee, Wis. 
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MISSED SIGNALS 
“So you deceived your hus- 


Judge: 
band?” 


Lady: “On the contrary, your honor, he 
deceived me. He said he was going out of 


town and he didn’t.” 
* ae * 
CALL AGAIN 


Debt Collector: 
row?” 


“Shall I call tomor- 


KRACKED 


KORN 


Young Lawyer: “Twice, if convenient. 
I have an idea that folks think you are a 
client.” 

* x 
TELL US 


Ed: “Do you know what good, clean 
fun is?” 


We wish the fat girls would depend on 
their dispositions to get by and quit 
worrying about their figures. 

FIRST CLAIM 

First Blonde: “I hear Harry has quite 
a fortune.” 

Second Blonde: “Sorry, darling, but I 


Bill: “No, what good is it?” 


heard it first. So run along.” 


/ FEEDMIXER 
HOWELL & CO. 


INNEAPOLES, MINN. 


DAISY BATCH 


FEED MIXERS 


The finest batch mixers on the market. 
Horizontal type. Capacity 14 to 2 tons 
per batch. Loads, mixes, discharges and 
sacks a ton batch in 12 minutes. Small 
power required. Only 3 H. P. on 1-ton 
size. Exceptionally compact. Floor level 
loading hopper. Motor or belt drive. 
Write us for complete information and 


low 


ates R. R. HOWELL & CO. 


MINNEAPOLIS, MINNESOTA 


factory-to-user prices. 


2 Malcolm Ave. S. E. 


USED 


BURLAP 


AND 


ESTABLISHED 


1889 


INDIVIDUALITY 


ALL BAGS VACUUM CLEANED 


WE BUY FREDMAN BAG CO. 
SURPLUS BAGS MILWAUKEE, WIS. 


FOR FEED MIXING 
TANK CARS - BARRELS - DRUMS 
QUALITY, AND SERVICE UNEXCELLED 


ASSES CO. 


@ CAREFULLY SIFTED FOR FEED DEALER CONSUMPTION 


CLOSE CALL 
Sailor: “Who sliced this ham?” 
Waitress: “The chef did, sir.” 
Sailor: “Well, he darned near missed 
* 
FROM APPEARANCES 
Junk Man: “Any old beer bottles you'd 
like to sell, lady?” 
Old Maid: “Do I look as though I 
drank beer?” 
Junk Man: “Any vinegar bottles you'd 
like to sell?” 
* x 
If your wife won’t listen to reason try 
a new dress. 
* * * 


IN AN EMERGENCY 

Son: ‘““Mamma, what is a second-story 
man?” 

Mother: “Your father is one. If you 
don’t believe his first story he always has 
another ready.” 

KIND SOUL 

Wise One: “Changing a tire, eh?” 

Motorist: “No. I’m just a kindly old 
soul. I get out every few miles and jack 
it up to give it a rest.” 


Al Flanagan says: 


counting on 
seeing you at the 


Central Convention” 


mzoorms 


@ When you come to Milwaukee 
June 6 and 7 to attend the annual 
Central Retail Feed Association Con- 
vention, make our offices in the 
Grain & Stock Exchange Building 
your headquarters. 


FRASER-SMITH CO. 
BARLEY SPECIALISTS 


MILWAUKEE 
MINNEAPOLIS CEDAR RAPIDS 
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—RBRetter Built Bags— 


BAG FACTORIES - COTTON MILL - BLEACHERY 


TALK asour sacs! 


(Quoted from Customer’s Letters) 


« 
“. .. you let no grass grow under 
your feet when it comes to printing 
old brands, designing new ones or 
giving your customers service. You 
certainly are entitled to good, sub- 
stantial customers because of the 
way you do your business.” 


WERTHAN BAG CORPORATION 
NASHVILLE — NEW ORLEANS 


__ (WERTHAN)__ 


STANLEY’S 
CROW REPELLENT 


THE STANDARD FOR OVER 20 YEARS 


Protects the farmers corn crop from Crows, Pheasants, Black- 
birds, Larks and all other corn-pulling, birds and animal 
pests such as Moles, Gophers, Woodchucks, Squirrels, etc. 


LIST PRIGES 
(1 Quart) Enough for $ 1.75 


4 bushels of seed. 


1 Pint) Enough for 
( 2 bushels of’ seed. 1.00 


(1% Pint) Enough for 60 
1 bushel seed. 


FROM YOUR JOBBER OR 
DIRECT FROM US. 


Manufactured only by 


The Cedar Hill Formulae Co. 


P. O. Box 1129G New Britain, Conn. 


Lets det him out 
of 


ifth Avenue Shops 
ig just asteP from F 
wen ex Empire State Building-Subways 

Department or ce to all points 


distan 
fact, At the shortest 
genuine comfort and 
of interest i e 


real economy: 


York — plus 


HOTEL 


rite Manager 
Special Week- 
end Rates toNew 
York cwithor 
out meals). 
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MARBLEHEAD 


CALCIUM CARBONATE 


UNIFORM—CHEMICALLY FIXED 


MANGANESED CALCIUM 


MARBLEHEAD 
PULVERIZED CALCIUM CARBONATE 


Highest quality products, scientifically 
prepared to your specifications, under strict 
technical control. Easily and uniformly mixed 
with mashes and feeds. 


Write for Samples and Prices 


MARBLEHEAD LIME CO. 
160 N. La Salle St., Chicago 
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e for Prices on 


55-60% Menhaden Fish Meal 


65% Vacuum Dried White Fish 
Meal 


58-60% Japanese Sardine Meal 
65% California Sardine Meal 


45% Peanut Meal 


First quality materials—Moderate 
prices— Any quantity — Prompt 
or 60 day shipment. 


The 
Chas. M. Struven Company 


A 410 National Marine Bank Building 
BALTIMORE MARYLAND 


$95 
BIG SAVING! 


MIX YOUR OWN 
BRAND FEEDS. 


Your savin on 
10,000 to 12,000 Ibs. 


= of feed will pay for 
EASY PAYMENTS rugged 
priced Mixer. 


Little Giant ‘WHIRLWIND’ 


Works on vertical whirlwind principle. Loads 
at bottom and carries grain and dry mash 
to the top and whirls them into an evenly 
blended mixture. 


Mixes 500lbs.in10 Minutes 


Only requires two minutes for each 
feed and every ingredient is completely blend- 
ed. Won’t crack or waste feed. 


SPECIFICATIONS 
CONSTRUCTION: Heavy galvanized steel; 
seams welded; heavy angle iron frame; alemite 
ball ys 85” high, 41” in diameter. Eco- 
nomical. ge pe from % H.P. electric motor 
or line shaft (gasoline engine). 

We also manufacture BROWER’S 
“GIANT WHIRLWIND” Mixers 
in 1000 and 2000 lb. sizes. Write 
for complete details and special 
introductory offer. 


BROWER MANUFACTURING CO. 
Box 2794 Quincy, Illinois 


MILL MACHINERY 


Get our New Low Price on the 1938 
Model Feed Mixer with all latest im- 
provements. Write for details. 


1938 MODEL 


Everything for Mill and Elevator 


FEED MIXER 


THE DUPLEX MILL & MFG. CO. 


SPRINGFIELD, OHIO 


BRAND 


HIGHER IN PROTEIN 


DISTILLERS 
DRIED GRAINS 


HIGHER IN FAT 


HIGHER IN DIGESTIBILITY 


WRITE FOR QUOTATIONS 


FERNEAU GRAIN COMPANY 


GIBSON BLDG. 
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BLANCHESTER, OHIO 


The Feed Bag Annual 
Wins Approval 


(Continued from Page Twenty-five) 


connected with the feed industry.” 

L. J. Frecon, Anderson Grain & Feed 
Co., York, Pa., writes: 

“We find The Feed Bag Annual com- 
plete in all departments and believe you 
have been very successful in publishing a 
very useful guide and reference book.” 

Found Immediate Use 


E. L. Ledbetter, Consolidated Products 
Co., Danville, Ill., found use for his copy 
immediately and writes: 

“Believe me, The Feed Bag Annual has 
already answered some questions for me. 
and instantly at that whereas otherwise it 
would have been necessary to have 
searched through a number of publications 
to have found the desired article. 

“Your arrangement of mixed feed com- 
modities—in fact, anything and every- 
thing in the feed line—is in my opinion 
the last word for a handy reference guide.” 

Victor H. Reid, Hart-Carter Co., Min- 
neapolis, forecast the barrage of compli- 
ments for The Feed Bag Annual soon after 
he received his copy when he wrote: 

“The Feed Bag Annual was received 
yesterday and we assure you that we were 
not at all disappointed in seeing the first 
edition. We are sure you will receive many 
compliments on the makeup of The Feed 
Bag Annual.” 

Mr. Reid was correct. The letters quot- 
ed in this story only scratch the surface 
of the hundreds received. And they are 
still coming in to The Feed Bag offices. 


@ STRONG-SCOTT MFG. CO., Minne- 
apolis, Minn., recently released its new 
catalog. It contains 316 pages and em- 
braces practically every item used by 
country grain dealers and feed mill oper- 
ators. 


~~ 


@ ARCADE FEED CO., Janesville, Wis., 
was recently opened by Ernest Westdorf 
and Oscar Rauch. 

@ ADOLPH STROHBUSCH and Stanley 


Qualle have purchased the Jones Feed Co., 
Cambridge, Wis. 


@ ELDORA FEED MILL, Eldora, Ia., 
recently installed a new mixer. Charles 
Harbor owns the mill. 


@ W. N. BRISLEY has opened a feed 
store in Spring Valley, Minn. 


@ BOWMAN FEED CO., Geneseo, IIl.. 
recently purchased the feed stock and 
business of the Galva Creamery Co., that 
city. 


@ CHARLES WALKER has opened a 
feed mill in North Leichtfield, Ky. He 
will do all types of crushing and grinding 
of feeds. 


@ K. T. PRITCHARD will move his mill 
from Vevy to Madison, Ind. The mill will 
be ready for operation in the new location 
late in May. 
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MANGANESE 


—what it is. 
—why you need it in your feeds. 


—how you can include it easily, 
uniformly, and at lowest cost. 


Our New Bulletin F-10 Will Tell 
You. 


@ Mashes are improved with MANGANESE. 
With our analysis table giving the mangan- 
ese content of principal feedstuffs you can 
quickly determine if your mashes contain the 
levels recommended by Cornell, Kentucky, 
Michigan, Pennsylvania, Oklahoma, Colora- 
do, etc. If you prefer, send us your formulas 
and we will make these calculations for you. 


Write for your handy manganese table and 
Bulletin F-10 today—without obligation, of 
course. 


The CALCIUM CARBONATE CO. 


S. W. Sales Office Gen’l Sales..Office N. W. Sales Office 
Box 409 43 E. Ohio St. 636 Brandeis Theatre Bldg. 
Carthage, Mo. Chicago, Ill. Omaha, Nebr. 


EASY HANDLE 
PROFITABLE SELL 


® Get the sale of Darling’s Soil Builders — 


started in your territory and “cash in” on 


the big repeat business that comes with 
selling this better fertilizer. 


Manufactured of highest 
grade materials properly bal- 
anced (not dry mixed). A 
money maker under any 
crop. Packed in the modern 
clean, easy-to-handle 80 Ib. 
Handiwate Paper Bags or 


125 lb. burlap bags, as you 
prefer. 


Write for Dealer’s Proposition. 


DARLING & COMPANY 


4201 S. ASHLAND AVE. e CHICAGO 
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Welcome gain 


to MILWAUKEE 
June 6 and 7 


F OR THE CENTRAL 
RETAIL FEED ASSOCIATION 
CONVENTION 


For the eighth successive year the 
Central Retail Feed Association has 
selected the Schroeder Hotel as the site 
of its annual convention. We are proud 
of that record and appreciate your 
patronage. 


Our entire personnel will be waiting 
to greet you June 6 and 7 in Milwaukee 
and will do everything possible to make 
your visit comfortable and enjoyable. 


We will appreciate having your room 
reservations at your earliest convenience. 


Hotel 
Schroeder 
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@ MICHAEL MYERS, Detroit, has pur- 
chased the historic Hadley feed mill at 
Lapeer, Mich., from Roy Miller. The 
mill is more than 100 years old and is one building in that town and is carrying on 


of the landmarks of Lapeer county. 


Get 


orders add up to profitable volume. 


iy, Semi-Solid Buttermilk products in handy small packages sell at 
. are easy to stock and handle . 


Y attractive low prices . . 
a clean “cash-and-carry” business . . 


~~ grains, mashes and supplies. 
write 


remodeling operations. 


@ GEORGE WEISENBERGER is plan- 
ning to open a new feed mill in Ottawa, 
Ohio. He has purchased the old creamery 


Business from 
Feeders 


There are ten little flocks to every big one. Their regular small 


Needs and Purses! 


. attract customers for your 


Dealers Hold Meeting 
At New Richmond 


The Northwestern District Club of the 
Central Retail Feed association held a feed 
dealers get-to-gether May 3 at New Rich- 
mond, Wis., with almost 50 dealers in at- 
tendance. 

Those present considered plans for a 
picnic this summer, planned for the annual 
Central convention in Milwaukee, June 6 
and 7, and discussed grinding costs. 

It was voted to again hold the annual 
picnic of the organization. No place was 
chosen for the affair and the date was not 
set, but those present favored holding the 
picnic late in June. 

Figures were offered by some of the 
dealers present as to their costs and profits 
per bag of 100 pounds in grinding. Many 
variations were reported. The dealers 
were urged to attend the Central conven- 
tion and 25 of them signified their inten- 
tion of being present. 

. . build New Richmond Roller Mills furnished 
entertainment for the meeting. 


//, & We'll send literature, prices and any information you want .. . retired grain and feed dealer, Hamilton, 

Ohio, died suddenly of a heart attack re- 
DEPT. ‘ILLINOIS cently. He had been prominent in civic 


COAST TO COAST 
GRAIN SERVICE 


INCORPORATED 


MINNEAPOLIS, MINN. 
761 Chamber of Commerce 
Country Offices 
Fairmont, Minn. Grand Forks, N. Dak. 
Marshall, Minn. Sioux Falls, S. Dak. 


Williston, N. Dak. Lincoln, Neb. 
Sac City, Iowa 


Terminal Offices 


Kansas City 
St. Louis 
Portland 
Boston Spokane 
Cedar Rapids Omaha Seattle 
Toledo Memphis San Francisco 
Los Angeles, Calif. 
Winnipeg, Man. Montreal, Que. 
Cargill, Incorporated, Seed Division 
Box 64, Minneapolis. 
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Semi-Solid 


AND A COMPLETE LINE OF BUTTERMILK SUPPLEMENTS 


affairs in Hamilton for many years. 


@ CO-OPERATIVE ELEVATOR, Wina- 
mame, Ind.. recently sponsored a party 
at which feeds and feedings were stressed. 
Prof. W. B. Krueck, formerly of the ani- 
mal husbandry department of Purdue uni- 
versity, was the featured speaker. 


MORTON’S SALT 


Highest Quality 


Prompt Service 


MorTON SALT COMPANY 
MILWAUKEE e¢ WISCONSIN 
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® WALTER AND EDWARD OETJENS 
ave Opened a new seed store in Washing- 
on, la. They were formerly located in 
‘)skaloosa, Ia. 


oe 


HARVEY SAMUELSON, Balcoms, 
\. Y., has purchased the feed mill oper- 
ited by Ernest H. Tickner, Cherry Creek, 
N.Y. The mill was opened under the new 
management April 27. 


@ BERT COPE has opened the Cope 
Feed and Fertilizer Store, Albion, Ind. 
Mr. Cope will handle a full line of feeds 
and fertilizers. 


@ MARTIN’S FEED MILL, New Paris, 
Ind., recently moved its equipment to a 
new location in that city. 


E. K. STEUL CO. 


1 W. Main Bldg., Madison, Wisconsin 
Representing reliable manufac- 
turers of Feed Ingredients and 
handlers of Corn and Oats for 
Wisconsin trade. 


Clinton Corn Gluten Feed 

®@ Clinton Corn Gluten Meal 

®@ Swift’s Soy Bean Oil Meal 

@ Wilder Grain Co. — Corn and 
Oats 


Blackstrap Molasses in tank cars 


Your inquiries will be appreciated. 
Write or wire for quotations. 


CREAM CALF MEAL 


Steam cooked under 
special process makes 
this meal tastier and 
more digestible. It will 
save up to 1% on feed- 
ing costs. 


RYDE’S 


CREAM CALF FLAKES 


NUTRITIVE MINERALS 


® 
same quality ingredi- 


Unexcelled for dry 
feeding. Is made from | 28, 
ream 
ents and under same | 


process as the meal. 


RYDE & COMPANY 


Contains calcium from cooked and ground egg shells The Red 
plus all other essential mineral elements. “ee 
Best for poultry and livestock nutrition. ws 


5425 W. Roosevelt Rd., Chicago. Illinois 


This is being sug- 
gested frequently 
and with good 
reasons why, to 
millions of poultry- 
men over Radio 
Stations fromBoston 
to Salt Lake City. 


Keep well stocked. 


New Rochelle, N. Y. 
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“Get The Bag With The 
Big Blue PILOT Wheel On It“ 


OYSTER SHELL PRODUCTS CORPORATION 
St. Louis, Mo. 


FILOT 


BRAND 


OYSTER SHELL- 
FLAKE 


London, England 


THE ACID TEST 


FOR FEEDS 


@ As the chemist tests precious 
metal with acid, so you can test 
the worth of a feed by your con- 
fidence in the maker’s reputation 
and the proved record of years 
of feeding tests and use of the feed. 


Red W Brand Digester Tank- 
age, meat and bone scraps and 
bone meals, have for many years 
been maintained at the highest 
standard of quality—proved by 
excellent feeding results. They 
merit your confidence. 

Here are three reasons for 
using Tankage in feeding hogs: 


One pound of tankage saves 
a minimum of five pounds of 
corn. 

Tankage doubles or triples 
the daily gain. 

Tankage saves about sixty 
days feeding time. 


You can have confidence in these 
concentrates to perform honestly. 
Use Red W Brand confidently as 
the honest foundation for the 
honest feed that builds reputa- 
tions in the customer’s feed lot. 


\ \ La\ L/ 


Chicago, Kansas City, Oklahoma City, 
Cedar Rapids, Albert Lea, New York, 
Philadelphia, Boston, Los Angeles, Omaha 
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Order a Mixed Car of 


Golden Loaf Flour 


(The Flour with the Vim and Pep left in) 


Bran and Middlings 


—Higher in Protein— 


‘ 


= 
a TENNANT & HOYT Co. 
LAKE CITY, MINN. 


‘ 


@| “All your needs in grain and feeds” |@ 


Sunset Feed & Grain Co., Inc. 


FEED JOBBERS e 


CHAMBER OF COMMERCE BRANCH OFFICE 
BUFFALO, N. Y. MIDDLETOWN, N. Y. 


Distributors of: 


CLO-TRATE SOY-O-CIDE COXOL 
Cod Liver Oil For- The spray with the For 
tified in Vitamins Soybean Oil Base ” 

A and D (No kerosene) Coccidiosis 


WRITE US FOR FURTHER INFORMATION 


Plan New Features For 
Chick Convention 


New features for visiting hatcherymen 
and breeders have been planned for the 
annual convention of the International 
Baby Chick association to be held in St. 
Paul, July 18 to 21. The program will offer 
both general meetings and round table dis- 
cussions. 

The opening session will cover egg con- 
sumption plans, the World’s Poultry Con- 
gress and a discussion of some of the 
problems confronting the industry. 

Other sessions during the convention 
will cover problems in merchandising. 
breeding, disease control, costs and other 
matters pertinent to the industry. An in- 
teresting program of entertainment has 
also been arranged. 

The night of July 19 will feature an ice 
carnival and dancing while July 20 is 
designated as I.B.C.A. night, featuring a 
banquet and the presentation of state sec- 
retary awards. 

Advance registration for the convention 
has been in excess of 5,000 each year for 
the past five and officers predict an even 
greater attendance this year. 


@ FARMERS CO-OP ELEVATOR CoO.. 
Lincoln, Ia., recently installed a new mill. 
two 30 h.p. motors and a separate blower 
system. 


« HENRY FELDMAN FEED & POUL- 


TRY CO., Blanchester, Ohio, recently in- 
stalled a new corn cracker and grader. 


BETTER CALVES SINCE 1885 


For more than 53 years farmers have used our com- 
plete substitute for milk in raising calves and pigs— 


No-MILK CALF FOOD 


Why not join the 1100 satisfied feed dealers who are 
now distributing NO-MILK? Write now for prices. 


NATIONAL FOOD COMPANY 


D. R. MIHILLS, Prop. 


FOND DU LAC WISCONSIN 


When in the Market: 


For Poultry Wheat—Feed 
Wheaty Barley — Feed Barley = 
Feeding Screenings. 


Write or wire for quotations. 


HIAWATHA GRAIN COMPANY 


MINNEAPOLIS, MINN. 


BIG CHIEF 
WELCOMES YOU 


Centra FEED DEALERS, we 
are backing your convention to the 
limit. When you come to Milwaukee 
the doors of our modern plant are 
wide open to you. Do not hesitate 
to pay us a friendly call. 


MILWAUKEE TALLOW 
& GREASE CO. 


JOE FREE, Manager 
131 So. 7th St. Milwaukee, Wis. 


DEUTSCH & SICKERT CO. 


Distributors 
GRAIN & STOCK EXCHANGE 
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“hicago Board of Trade 
90 Years Old 


Marking a period of development and 
srogress, the Chicago Board of Trade cele- 
rated its ninetieth anniversary April 3. 
With these 90 years the organization has 
undergone drastic changes until today it is 
ranked as the world’s largest commodity 
market. 

In 1848, the Chicago Board of trade was 
organized by the original 82 charter mem- 
bers. Today, 1500 business men are listed 
as members of the organization. 

Battling through the problems of the 
Civil War, the Spanish-American war, the 
World War and numerous business depres- 
sions, the Chicago Board of Trade has 
compiled an enviable record for service. 

The 82 pioneers who founded the Board 
of Trade merit the gratitude of the entire 
world for their courage, energy and fore- 
sight. By 1860 the board had brought 
forth the most efficient and orderly mar- 
keting system for commodities in the 
world. This system has been adopted 
throughout the world, not only for grains, 
but also for other commodities. 

Today the Chicago Board of Trade 
building looms as a monument to the pro- 
gressiveness of its members. Standing 44 
stories high, it is one of the most beautiful 
buildings in the Windy City. 


EGGS AGE QUICKLY 

If human beings aged as quickly as eggs 
do. comparatively speaking, they would 
be old over-night, according to Miss Julia 
Outhouse, associate professor of nutrition, 
department of home economics, Univer- 
sity of Illinois. 

In her research, Miss Outhouse found 
that unless eggs are given the proper care 
right from the start they deteriorate rap- 
idly. She claims that even fresh eggs 
placed immediately on cold storage and 
kept for four months or more are pre- 
ferred to eggs permitted to remain without 
proper care four or five days after laying. 


~~ 


DAYLIGHT SAVING 
Daylight saving time went into effect 
April 24 and as a result a change has been 
made in the opening of the Chicago grain 
market. Starting April 25 the Chicago 
market opened at 10:30 a. m. instead of 
at 9:30 as previously. 


MORE \THAN 


Opportunity for dealers in new fertilizer 
consuming territories. Write 


Virginia-Carolina Chemical Corp. 


35 


TONS OF EXPERIENCE 


EAST ST. LOUIS, ILLINOIS 


|ACOBSON 
CORN 
CUTTER 
GRADER 


2 Self-contained cut- 
ter, grader, aspira- 
tor and bagging 
attachments. Pro- 
tected by magnetic 
separator. Motor 
driven if desired. 


Write for 


bulletin. 


A. E. JACOBSON MACHINE WORKS, Inc. 
1074—10 Ave. S.E. Minneapolis, Minn. 
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“LET’S TALK 


About Supplementary 
Feeds” 


@ Let’s talk sense about supplementary feeds. 
... The only ones worth handling are the ones 
that do a job for your customers. 

If your customers like them, theyll buy them 
again... and again. That’s repeat business, and 
it means profits. ...Stockmen buy Armour’s 
Supplementary Feeds just that way. They’ve 
learned that Armour Feeds put sound flesh on 
livestock in less time... bring them to market 
in better shape. So it’s just good sense to see 
that the Armour line has a favored place in 
your store. 

That way you'll get the same kind of steady 
profits that other Armour dealers are getting. 
And, after all, that’s what you’re in business for. 


ARMOUR 


SENSE 


It’s just good business to stock ARMOUR’S... they sell 


Armour’s Digester Tankage 


Highly digestible and palatable. Light, 
mealy, high in protein. Less than 3% 
fibre. Puts sound flesh on hogs in less 


Armour’s Meat and Bone Scraps 


The ideal supplement for poultry. In- 
clude it in starting, growing and laying 
mashes. Its minerals and proteins safe- 
guard health of flocks, Sell it to dairy- 
men and cattle raisers, too. 


COMPANY 


MANUFACTURERS OF ARMOUR AND MORRIS BRAND FEEDS 
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CLASSIFIED 


Service department for our readers. Low 
Rates: 35c per line; minimum, four lines 
including heading. Figure approximately 
seven average words per line. 


ADD UNIVERSAL YEAST 
To your starters, growing mashes, pig feeds. 
Re-inforces digestive enzymes, helps prevent dis- 
eases, adds vitamin B and G. 
Free formula Service 
Rice Laboratories, Inc. 
Dassel, Minn. 
FEED MIXER FOR SALE 
One ton capacity—-flour level feed —has motor 
latest style machine -used short time. Write 
CD-116, c/o The Feed Bag, Milwaukee, Wis. 


CORN CRACKER & GRADER FOR SALE 

Cutter. -grader--polisher —aspirator, one ton 
per hr. A-l condition, guarantee. Write CM-116, 
c/o The Feed Bag, Milwaukee, Wis. 


ALES AGENT 
Sell honest Corboline to chicken mites 
and fowl ticks. See our advertisement on page 
137 in The Feed Bag Annual. 
C-A WOOD PRESERVER COMPANY, 
6624 Delmar Blvd. St. Louis, Mo. 


HAMMER MILL FOR SALE 
Has 30 h.p. motor—used only short time. 
Like new. Bargain for cash. Write MM-116, c/o 
The Feed Bag, Milwaukee, Wis. 


HAMMER MILL FOR SALE 
One No. 4 Anglo-American Miracle Ace 
Super Hammer Mill, 75 h.p. direct connected 
motor, A-1 condition, sacrifice for cash. Write 
DK-46, c/o The Feed Bag, Milwaukee, Wis. 


REBUILT FEED MILL EQUIPMENT 

Triumph sheller, below floor type—Monarch 
attrition mills 20” and 22”~—-Bauer attrition 19” 

-Dreadnaught 20” Case hammermill 17” - 
Papec hammermills 13” and 16”—-Monarch 20” 
buhr mill--60 bu. hopper scale —Robinson half 
ton mixer-—25 bbl. Midget mill--70 bbl. flour 
mill equipment. 

0. F. MERWIN, Erie, Pa. 


FOR SALE OR RENT 
Grain elevator, hay and feed house on C.&- 
N.W. R.R. direct to Chicago and St. Paul. Good 
territory to start a feed mill and seed business. 
Price $2200. 
Mrs. Julia Niebuhr, Fall Creek, Wis. 


Newsome Millfeed Co. 


MILLFEED JOBBERS 


624 Dwight Building 
KANSAS CITY MISSOURI 


Ground Oat Groats 


Low Fibre Content 


NORTH EAST FEED MILL CO. 
MINNEAPOLIS, MINN. 


MILLFEED — CLEARS 
KANTAR FEED CO. 


Corn Exchange Building 
MINNEAPOLIS, MINN. 


ROLLED OATS 


Other DEMON Products 


@ STEEL CUT OATS 

@ WHOLE OAT GROATS 
@ FEEDING OAT MEAL 
@® REGROUND OAT FEED 
@ OAT GROAT FLOUR 

@ PULVERIZED OATS 


Des Moines Oat Products 


Company 
DES MOINES, IOWA 


DAKOTA MILLING CO. 
Mixed or Straight Cars 
MILL FEED . . . FLOURS 


510 Hodgson Building 
MINNEAPOLIS MINNESOTA 


HAY and MILL FEED 


Write for Prices 


Midland Hay & Feed Co. 


MINNEAPOLIS, MINN. 


SAVE? 


time and money by sending your trucks 
to our wholesale feed warehouses. 


CORN DISTILLERS GRAIN 
LINSEED OIL MEAL 
SOY BEAN MEAL 
BUTTERMILK POWDER 
BREWERS GRAINS 
MALT SPROUTS 
and 103 other Feeds 


FEED SUPPLIES, INC. 


West Allis—1637 South 83rd St. 
No. Milwaukee—3328 W. Cameron Ave. 


@ L. NOVINS, advertising manager, spe- 
cial markets division, the Borden Co., 
New York, N. Y., returned recently from 
a week's vacation. 


@ EVERETT DAVIES, formerly of 
Lime Springs, Ia., has moved to Gutten- 
berg, Ia., where he will take over the 
management of a feed store. 


@ TIFFIN FARMERS EXCHANGE 
have leased the Bloomville, Ohio, elevator, 
according to an announcement by Albert 
H. Horn, manager. 


OAT PRODUCTS 


@ Fine Ground Feeding Oatmeal 
@ Pulverized Oats 
@ Feeding Rolled Oats & Groats 
@ Reground Oatfeed 

Straight or Mixed Cars 


Vv. E. NEWCOMB & CO. 
Produce Exchange, New York 
years in this one business 


URE OLD PROCESS 


LINSEED OIL MEAL 


A Suggestion—Write us — wf if interested. 
Either prompt or deferred Linseed Meal. 
Save Money. “Stand by Stan.” 


A. L. STANCHFIELD & CO. 
Wholesale Grain and Feed Merchants 
502 Corn Exchange Bldg. Minneapolis 


«FOR FEED CALL” 


“Stormy” 


IOWA FEED CORP. 
Phone 45177 Des Moines, Iowa 


COTTONSEED MEAL 
LINSEED MEAL — KENT 
BABY BEEF SUPPLEMENT 

BARGE — RAIL — TRUCK 

Mississippi Valley Grain & Feed Co. 


Muscatine, Iowa 


TRUCK OR CARLOADS 
MEAT SCRAPS 
LINSEED OIL MEAL 
DRIED MALT SPROUTS 
Maney Bros. Mill and Elevator Co. 
MINNEAPOLIS, MINN. 


FEEDSTUFFS 


Both Cash and Futures 
DREYER COMMISSION CO. 


(At it since ’92) 
Merchants Exchange St. Louis, Mo. 


Board of Trade Bldg. Kansas City, Mo. 


CEREAL 


GRADING CO. 


MINNEAPOLIS 


Specialize in 


GOOD 
CORN and OATS 


For 


WISCONSIN TRADE 


Prices Right — Service Prompt 
TRY US 


hess 
ETTER RINTING 


435 N. SECOND STREET 
MILWAUKEE, WISCONSIN 


We Specialize in 
High Grade Color Printing 


Catalogs and Trade Publications | 
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MeKillen Heads Buffalo 
Corn Exchange 


J. G. McKillen, president of J. G. Mc- 
fallen, Inc., Buffalo, N. Y., was recently 
ciected president of the Corn Exchange 
0! Buffalo and will hold office until April, 
1039. E. B. Black, secretary-treasurer, 
Chas. Kennedy & Co., Buffalo, was elected 
vice president. 

Other officers include: Dan A. South- 
well, Southwell Grain Corp., Buffalo, re- 
elected treasurer, and Fred E. Pond, who 
was re-elected secretary and_ assistant 
treasurer. 

Three new directors were named to fill 
the places of members of the board whose 
terms had expired. Those named for three 


year terms were: Mr. McKillen, re-elect- 
ed; J. B. Stouten, Lewis Grain Corp., Buf- 
falo, and F. C. Greutker, Cereal Byprod- 
ucts Co., Buffalo. 


@ UHLMANSIEK ICE & FEED 
STORE, Rising Sun, Ind., is being remod- 
eled. The frame structure is being torn 
down and will be replaced with a newer 
and modern building. 


@ E. A. SMITH has joined Blank & Gott- 
shall Co., Inc., Sunbury, Pa. He will have 
charge of compounding formulas and mer- 
chandising the firm’s products. 


® FARMERS SUPPLY STORE has open- 
ed under the management of Robert Bep- 
pler in Wisconsin Rapids, Wis. 


BLACKSTRAP MOLASSES 


@ has same carbohydrate feeding value as corn, pound 
for pound—And it makes every feeding material used 
more palatable. When you use “Manard Quality” Black- 
strap you get extra nutritive value in your feeds as 
“Manard Quality” contains about 1% less moisture and 
1% more solids than “Standard” Blackstrap. 


MANARD MOLASSES CO., New Orleans 


= Pecos Valley Alfalfa Mill 
Hagerman, N.M. 


TRY OUR 


PECOS SPECIAL 
IT’S BETTER 


Your inquiry would be appreciated. 


Pecos Valley 
Alfalfa Mill Co. 


HOME OFFICE 
HAGERMAN, NEW MEXICO 


THE FEED BAG — May, 1938 


Oder from 


HEADQUARTERS 
...it's SAFE! 


Waterloo Mills Company 
@ Wholesale Flour and Feed 


Waterloo, lowa 


CARLOADS TRUCKLOADS 
L. D. Phones 27 and 28 


Grain Futures 
Exclusively 


Trade Through 


Grain and Stock Exchange 
MILWAUKEE, WIS. 


BRANCH OFFICE 


Madison, Wisconsin 


Yeast Foam 


Feeds Make 
Sales Climb 


That’s what hundreds of local 
millers are saying! As soon as 
they begin to market a line of 
feeds containing Animal-Poultry 
Yeast Foam, they say sales in- 
creases are automatic. One cus- 
tomer tells another, and soon 
the news is all over the county. 


FREE Formula and 
Merchandising 
Help 


Yeast Foam formulas and mer- 
chandising helps are FREE to 
our customers. Cash in on the 
national advertising run on Ani- 
mal-Poultry Yeast Foam in farm 
papers every month. Start your 
sales climbing to a new high by 
mixing and marketing a line of 
feeds containing genuine 
Animal-Poultry Yeast Foam. 


Write Today! 


Northwestern Yeast Co. 
DEPT. FB 


1750 N. Ashland Ave , CHICAGO 


ANIMAL - POULTRY 
YEAST FOAM 


G. W. WINSTON CO. 


EASY EXTRA MONEY! 


FOR SALESMEN CALLING ON 
HATCHERY AND FEED TRADE! 


@ Here is a real opportunity for salesmen 
calling on the poultry supply trade to add to 
their incomes with our product as a sideline. 
Sold through our salesmen in the past, we 
now want a man in every state. Now han- 
dled by 5,000 dealers. Popularity growing. 
Sales are made easily and quickly. Commis- 
sions in some states can easily reach $1,000 
to $2.000 yearly. If you are already a suc- 
cessful salesman calling on this type of trade 
and are seriously interested in our propo- 
sition, write box A, This Publication, and 
complete information will be sent to you. 
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BACK AGAIN * DRIED ° 
and WELCOME! BUTTERMILK 


Ww You can depend on us to 
E are looking forward to greeting live up to our reputation as 


ne ” the ome Central Retail Feed as- “The Milk Man of the North- 
sociation convention at the Schroeder hotel, i 
west.’ Complete stocks on 


Milwaukee, June 6 and 7. Stop up to see 


us—we will be on hand to welcome you. hand at all times. 

The key to our offices in the Grain & Stock PROMPT AND FUTURE SHIPMENTS 
Exchange building is at your disposal. 

We would appreciate a friendly visit from a 

you. 


LA BUDDE FEED & GRAIN CO. 


741 N. Milwaukee St., Milwaukee, Wis. 


THE RIEBS CO. 


NO DOUBT ABOUT IT 
This UNIQUE Combined Cutter and 
Grader will definitely increase your profit! 


This is the most complete and most profitable outfit on the 
market for producing clean uniform cracked corn. It is neat and 
compact — everything is 
placed in one substantial 


It CUTS frame. 

to your mull ready to be 

and GRADES connected to power. No 

and CLEANS pany changes to your 

uilding — no expensive 

all in a millwright charges. The 
ape. machine operates efficient- XPERIMENTS have shown that minute quantities of 

ly at all times with the 


iodine and manganese are needed by poultry and 
animals. Limestone Products Corporation now gives 
you an easy method of adding these two minerals to 
feeds in the small quantities required. 


least possible maintenance 
and is, indeed, a profit 
producer. 


\ODIZED CALCITE 
: A precise combination of potassium iodide and cal- 
a — cite flour. Mixed fresh as ordered—no loss of iodine 


content due to storage. 


MANGANESED CALCITE 


Calcite flour combined with manganese sulphate in 
the exact ratio you want. 


Two Capacities 
1500 and 2500 
Pounds per hour. 


These precision-built minerai supplements are as 
easy to use as ground limestone. They provide a 
‘simple, economical, accurate way to put these im- 
portant “‘trace”’ minerals into your feeds. 


R O BIN S ON MF hg <; QO. Write or wire for quotations, samples, and information. 


es LIMESTONE PRODUCTS CORPORATION OF AMERICA 


Write us for infor- 
mation on any item of 
Feed Mill Equipment. 
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THE WHEAT 


Only the finest spring wheat, carefully selected and accu- 
mulated through the facilities of our hundreds of elevators 
scattered throughout the best wheat producing sections of 
the Northwest, is used to make King Midas flour. 


THE FLOUR 
G Regardless of price trends or business conditions the con- 


stant, never-failing quality of King Midas flour never varies. 
Made in modern mills under strict laboratory control it is 
the product of an organization proud of its reputation for 
making the finest family flour. 


OUR POLICY 
Ge King Midas policy always protects the independent mer- 


- chant and permits us to co-operate with our dealers to the 
fullest possible extent. Our dealers know that King Midas 
service can be depended upon without fail for either straight 
or mixed cars. 


YOUR PROFIT 
GC The quality of King Midas flour attracts and holds a class 


of trade that price-cutters cannot tempt from you and as- 
sures steady, profitable, repeat business. You can always 
recommend King Midas flour to your customers—confident 
a) in doing so you are offering the finest flour the market 


affords. 


1 


MINNEAPOLIS, MINNESOTA. 


KING MIDAS FLOUR MILLS 
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